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Between 2010 and 2015, Northern America, Europe and Oceania had a net
inflow of over two million immigrants a year. The UN believes international
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5) OECD Roundtable on “Regional Policy and Tourism”

6) OECD (2017), Culture and Local Development : Maximising the Impact, OECD Publishing,
Paris / E5F 'UNWTO Tourism Highlights 2018’ ¥.1AJo] ot2®, IFAIAL Zx|4ss B2oA 3}
sta} 9lzol olo} A SIAIZ AHIsk], Be ALEAITO|ML To] Aok aE Aol AlsHCHAS
a worldwide export category, tourism ranks third after chemicals and fuels and ahead of
automotive products and food. In many developing countries, tourism is the top export
category.)
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Al EHs A4 2 FZean Ut oE I HoeE 4=
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w3RIZ 0 SRl A, 2015\ 7|Eo = A=l 159107049 3}
<=7 &4, F9 107 ¥E FAY 8/, FF=AH 11E &3t
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10) Statistisches Bundesamt : www.destatis.de
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7 Bd %ol o 105%2 AASH, 1 F AWE 65H2E T
Fhwl o] ARgFThID

oAk (kultur- Kreativwirtschaft)12o] ZJA A oA x}A] sl
H, 2015 F wjEHS 1544 F=E, FIH7HA] =R 988
, A GDP9 3.6%°l 23, AA FAA= 1,637,961%H o=
< HFE AAT{HD. hEH SJ=FT7IEA AZE 79,860-4(2012
Zbo]l aiEx, wd <oF 6,900@ ] ol AFE E3
o ZHIAFZE FASAH, golZX3] ZAEAH F
A=A I E )T

o j‘%
o o

rL _lii R =
NP g ofN Hd
HVN&IQ bt
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Lo

Kernerwerbstitige Geringfiigig Erwerbstitige
1117.047 (68,20 %) 520914 (31,80 %)

<33 3> 2014~2016F E} AFY Thy]
H

Ro-RY RIIRIEY vl

11) Statistisches Bundesamt,statistischesjahrbuch Deutschland und Internationales 2017

12) Die Wirtschaftsministerkonferenz (WMK) definierte 2009 den Begriff der Kultur- und
Kreativwirtschaft wie folgt: Unter Kultur- und Kreativwirtschaft werden diejenigen Kultur- und
Kreativunternehmen erfasst, welche Uberwiegend erwerbswirtschaftlich orientiert sind und sich mit
der Schaffung, Produktion, Verteilung und/oder medialen Verbreitung von kulturellen/kreativen
Gutern und Dienstleistungen befassen. Der verbindende Kern jeder kultur- und
kreativwirtschaftlichen Aktivitdt ist der schopferische Akt von Kkunstlerischen, literarischen,
kulturellen, musischen, architektonischen oder kreativen Inhalten, Werken, Produkten,
Produktionen oder Dienstleistungen. Alle schopferischen Akte, gleichgtiltig ob als analoges Unikat,
Liveauffihrung oder serielle bzw. digitale Produktion oder Dienstleistung vorliegend, zdhlen dazu.
Die schopferischen Akte kénnen im umfassenden Sinne urheberrechtlich (Patent-, Urheber-,
Marken-, und Designerrechte) geschiitzt sein

13) Bundesministerium fir Wirtschaft und Energie(2017), Monitoringbericht Kultur-und Kreativwirtschaft
2017
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£9 FAAYAE 5 53 757 ARL Hole A & FA

= AAE E8A dHKultur eroffnet Welten - in jedem Alter und
an jedem Ort).” ©Ys 37} T=st a7t HA = oAl 4
=2 FFY Aot 2 g da, S wep xpEo] A7) 3ol A
2FoA 35 AEE = 7 Aot ol AALte] E3luFE AL
ofsl™, & FRlINA &3¢}t d&s 7HEA stal AEEFEA T &
7187 el ded E3+e AFE BAsta, i3 £3rAY &
shd A& BE oI E A ZAE AAST JoHD

ol gt FHI TIAYY EIFde dxge 59 FIUtEAES
TS o EE, BAZ Eoke] mUHAA YA R AA 7]H3o
* 2014 GikeHZ2E ZItEHMEX|S 50702 & 19/(8H= 279)

« 2015 MAAM =& =714 ™= X 5=(global competitiveness index) 3!

(8= 15¢)

2017 MIAGHM = =7tatdZd M X5 (The Tavel & Tourism
Competitiveness Index) 3¢l (gt= 19¢)

2018 OECD ©f 2 &t X|5=(OECD Better Life Index) & M&ot=ET
7022 139/(st= 59&8 22 30¢!) OECD 387= H©o 6.5

2015-2017 UN M A& = = X|5=(World Happiness Index) 152((&t= 57¢!)

*

*

>*

HF HobollA 185 W 2393 EHRAE Zg25 A 1eHE A
Aetal Jom, MABAZHANA LFst= 7 P A H A 5(The
Tavel&Tourism Competitiveness Index 2017)= 1367]= 7}<d 39¥E =t
APk AFg 23 AL vl 2Y 2 AY69)), BEA ALST7HSATH)
ol F8 AHoE AT,

ol

14) Die Beauftragte der Bundesregierung fir Kultur und Medien (2018), Im Bund mit der Kultur
15) World Economic Forum(2017), Travel & Tourism Competitive Index 2017
20151 B uMojiE Ax7EEHE F2feel(19]), A APAlelA 7P 943t Qmel(SAlwE 59, 5 Ql=at
119]), AZRE BoRIANARSEGA B.059] 39)), AT020He] A Hofulats] JHE(29)), AXIETES
7HH(ERE o) St =2(149)0] 5o B/t £ ke s XA
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Performance Overview Key Scors il - Highest score
Pillar Rank/136 Pillar Rank/136

International Openness 18th 1 [ Price competitiveness 115th

Prioritization of Travel & Tourism 52nd \ Environmental sustainability 7in

ICT readiness 2151 Air transport infrastructure 12ih

Human resources and

Ground and port infrastructure 5ih
Iabour market Tth

Tourist service
infrastructure 9th

Safety and = Natural resources 351

sacurity 51sl 3rd
Germany

Business 0 Overall score 5.3 - Cultural resources
environment 18th and business travel &th

7 6 5 4 3 2 1 Score 17 (best) 1 2 3 4 5§ & 7

<35> Travel & Tourism Competitive Index 2017, £4]: World Economic Forum

2) 83t AARLX A= (Kooperativer Kulturfoderalismus)

}oHe, 2 == ]%%(Grundgesetz) Ei]—rE] 1 of] A Ez}xq ol = &
< 7ML AEe XA dHAS BRstH, Fo3] AA 2o
3 5 FAstE JAdWAAE Adsta JoHn.

ZdoA EAFAL 7|BFH o Z WA E(Lander, Gemeinden)e] A 3F
oltt. 1933 RE 1945@71A] YUA] AHoA E3e} o&s =719
Ad - AETrde® 4EAd S53 A T, E3H R okl A
A QAR EE 53] AstA BAIdTet Atk TS TIEA FEF
3T 9 %47'—‘1(%?:_17111% A1302, Kooperativer Kulturfoderalismus)’

off ZA, AYARE= FHY —Eﬁ‘rz:‘l(Kulturhohelt)a 7WA 2L 7 A Y
AFsto] urA =x212 <) ﬁ—i}oﬂg A FABC F EIAT A

3] o] (Standiger Konferenz der Kulturminister der Lander in der Bundesrepublik
Deutschland(£.¢F: Kultusministerkonferenz))” & 38l wS-F3} HEofolA =&
3 @] WeF FHALE HoFoh

2016 &3t R IA o wER, AWAHF= 13.6%, T B5F 41.0%, 71=
AAGA 45.4%% A Y] e AAFAA A Estar Ao,

16) AP0 2 FAYUIIPE ofd thhe] JFEavte PHEIon, 18719 257 AYFIR olFol 2
o[l Al=to] E Zlo] £x9] FYollenz, 675| Ax FUH h=abe ¢S] e ARIRIEAIA
= 5R
17) 2017 5471, o &/dAtd %
18) Statistische Amter des Bundes und der Lander(2016), Kulturfinanzbericht 2016
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=0l £ ZO0FE X EHI2(%)
terg | SO | o SX | os | N s
o | (€ | 2ot/ | =M | 2 235 | o5 | O 23
O:Ilﬁ"ﬁ EUR) = ot J_'—" CI/E IH T'__QI' EHs'_ lel' sH A
(EUR) [ (== }\I @/\l‘ = oo
So Mo | 122,50 | 9,892.0 | 35.0 | 144 | 19.4 | 50 | 40 | 56 | 141 | 25

HAUHE 16.65 | 1,344.4| 2.0 22.6 22.8 6.3 29.5 0.0 16.8 0.0
=32 50.16 | 4,051.7| 38.8 | 10.3 141 5.8 0.1 18.7 | 12.8 4.3
DIEINP Y 556.66 | 4,495.9| 41.4 | 15.7 23.1 3.8 |w 0.0 0.0 14.5 1.5

<E D =Y E3A44 &3}, =4 Kulturfinanzbericht 2016

AR R 219lo] BalgAe EYEA s} oy upEala a0 o
W E3lu|tjo] g Ao (Die Beauftragte der Bundesregierung fiir
Kultur und Medien)oll A @33t 1990@ S A5 1993d F+HA
3t =™ wel 19983 AlAdE o], tejH oz FHAT T IRV FA =
dEs tEshe I8 tid o=z A2 He7t Xl@’—ﬂ.% dol A A

R
gejofsle A5e] Fahoentold e SRt

F8 9TE ORIl Foko AwAL wass AU
M 5, QFMHoE FaF B

nE
o
[
fru
2
Im
N
o

EAE, 2ol £33kt A, WEd IAEA T, O
ﬂ% =d &£319 fHI{Zl sHEFE EE‘?J, TEZH TR AU

s A é—;‘-%(Kulturstiftung des Bundes),
FeE A ZFA}, Tola #(Deutsche Welle) A

d, d<7l ABEARY Y, SJAY AY & AVIE o4 o
= FA2DoIt. HZoll= AAZARQ] AA =7t AAE

HogA ZIARAFY w3AF 54, daEsAE A £3E AL

)

19) A 8(2016), 207 Botol2gA A2 S YA BHAT, AFRAUTATY
20) Die Beauftragte der Bundesregierung fir Kultur und Medien (2018), Im Bund mit der
Kultur, Presse- und Informationamt der Bundesregierung, Berlin

21) 19984 99 g2 — 20184 179 =22 28 77ko] 57}
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Kultur— und Kreativwirtschaft — Motor fur Beschaftigung

Sie gilt als Zukunftsmarkt, als kreativer Kern einer Gesellschaft, als
Standort faktor fir Metropolen, als Innovations treiber im globalen
Wettbewerb und als Laboratorium fir neue Wissensfelder: Die Kultur— und
Kreativwirtschaft ist auch in Deutschland eine  vielfaltige und
wachstumsstarke Branche.

4-"5:
o] E3(kultur in
T AT

f
ok

e

L 1o oy
-

rlo
ot
Al
M
ot
ol
1=
4
iAL)
=2
b
of
rlo
o
ko
X
it
4

Initiative Kulturelle Integration — Zusammenhalt in Vielfalt

Den aktuellen Herausforderungen der kulturellen Integration widmet sich
die Initiative Kulturelle Integration (IKI). ...(£&f)... Darin beschreiben sie die
Rolle der Kultur fur das Zusammenleben in einer pluralen, weltoffenen
Gesellschaft und benennen grundlegende Werte, die unsere Gesellschaft im
Innersten zu sammenhalten, um diesen Kern zu stérken?22),

< 8 <93 (European Union)#te] #A >

7] 2 A A2 FA(Gemeinde, Kommune) - F(Land) - <% F(Bund)
2 o] R X = E3WAAAL A Y A& (European Union)o] =<

E
AA A3 Adbe] & Q3 HFEFS F3 Qrt. SHAZ o] ] ot
F3 23 wMAE Ad 2870 FAFE obvEE FEAI F, A
o] kA (Diversity) 2 ZZ3tdA 58 ET432 AL R
7t Aol EstAg Ao 7E o r2d)

A 7Y WollA &3 99 FxHe 2 dAY FEAY, 78
71ed, AFE] S ERt g ASs] ARt E5% FEUF Ha ok

FQ 7HAoZTE B A= 4 3]
drol3]e] E3leo} wS Y3, nsAHAF-ESEoF FHAE oA
(Z53]9), dfdoldA T FH7|HE°] AT

- the European Commission acting in the areas of culture, sport and languages

- the Committee on Culture and Education of the European Parliament
- the Education, Youth and Culture sector of the Council of the European Union

22) Die Beauftragte der Bundesregierung fir Kultur und Medien (2018), Im Bund mit der

Kultur
23) UIAERQGIE ROF A9 128R @ REATS 3= =9 FeHE gFdE £55IHA o]et o2
2] 250 2olq gAe MAAZC RN oY JhRol Tobet 2ebt Welste2 o[ux|g Zlojrt,



- the Education, Audiovisual and Culture Executive Agency of the European

Commission.

F8 AAsdo=z OFHY FEIAE &8, Qstus ok n
FEROH ORAAT AU 2 BHYA A, @H2e) 53
woF AR} HY FWF T TEoH, AL LAANAUI I EFoltt

T A7) FEHAY JAALFoAE OFFHL d-(HA LS}

=4, wdAHE 2 2l st F3-Fo Forke AlVlesAd A9,

B 2
QusitlRy 59, Baad e Bo ARsl] AF2E ofF, Ba

} 3 2 @AEe Bahae otk Esale
49 U A HAALZAY BAS FNHT, FJAZSH AT}
8, #AH FEYST YY) 5o 48 .

*2015~18 Work Plan for Culture’ o] w2} OFHI7Ms3tr T84
3}, @w3shr4t, OF A A 4l OFFTFA &, EUS =719
o 3 F T N EoFE uro] 20709 Aaeks Fxsa U

F8 XZZOPoFZ Culture 2000 Programme(2000-2006), Culture
2007-2013 Programme(2007-2013), Creative Europe Programme(2014—2020)
e HET O z=I033 oJUMEIR Fo] F3Ha, EUZ|Fl
A 8338l 5(the European Capital of Culture programme) -s°] %
siti2d) 2018 dx) 75 =84ke] 3ll(2018 European Year of Cultural
Heritage) AFglo] §d Wl A SasiAl Q8 Fo|tj),

ST1dIINIEd ¥

T
Vi
B\

O,

el N & .//

=

BUILDING THE LEGACY OF THE EURDPEAN YEAR OF CULTURAL
HERITAGE 2018: 10 EUROPEAN INITIATIVES - 4 PRINCIPLES

)

)

<1y 6> 2018 {3 2okt of, 241 fEATAEHLE

24) https://ec.europa.eu/culture/policy/strategic-framework_en
https://ec.europa.eu/programmes/creative-europe/node_en

25) https://ec.europa.eu/culture/content/tourism-and-heritage_en
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3) ¢ A5 Y(Die deutsche Wiedervereinigung)e] < 3F

19453 A2z AA A sfu] & EEEHAY 5L 1990 10€ 3¢
= 7|HCE AFTLHAT. FIxFH Sd7|EYH NA w wE
e Fd5dY FEE, 7 TFAGFE SLAWFITY 57H Al A
F(Neue LindenN= H Y20 S =
-%/\}-%Xﬂ-/\}ﬂ-ﬂw-%i‘rvx
Ak 2] ol A X1@XP21211-‘3—?—?9]-1}%?9] AAZ G713 %ifér'?-‘}ﬁ/ﬂ,

< =Y

kel XH%_QE %%j% 17l =(Der Fonds der Deutschen
Einheiten), <Ath3y QF(Sohdarpakt [,1), |8A38 FzA91=2
(EU-Strukturfonds), §33 & AIAAHE 93 7|3 So] A+
&5 )28,

—— Deutschland Westdeutschland  —— Ostdeutschland

SRS I e aa e O aes 1995201792 4= AgE 3o

*9_:1':AH° A—|E X|od St=M

rlJIr 0

d & 280 At A=, AFAFe tingk A A<l
GDP+= 1991 43%(9,701+=)oll A 2017 73.2%(29477TF2)E, A9 E
19943 A= 8.1% | 5 14.8%°0A A= 53% | 5= 1.6%=2 &S

o
2& MAENY. ORdE s5X99 20179 GDPAAELS 1.9%(H

=

andenburg), XFAl(Sachsen), H|Z2Hoj3-Loj=
Ml-9F3E (Sachsen-Anhalt), &9l Z(Turingen)
59 £7] 55X 2059 25 UM 55, Hu)
=
[e)

(e} — LI —
selgo] 241 oY EUH|§ Woko] mE 2o E5 HAIAN O
o

=

26) HAR|H: FH|EH(Ostberlin), BEHRNE=23(B
o2 (Mecklenburg-Vorpommern). AHAll-QF
27) 59 SUUA 219 23} Ro} W
ol ArhE w7 A=)

g AhEolA 5 AlelA 2ol

52 &
28) SUR(2015), SAFY F4. FAuE

0|



9L AYstH 142 AS X499 2.3% Wls] AH=xsta, 20073
o] HE AAEC]l AAE AZoltt. JAFF=x Wit JdY FA
(Fachkrafte MangeDo] 8 1 T sty=Z F31Th29,

TEEMEY AP HA AT 1989 15158 oA 2007'd 1,314
g o g 2019HE(13%) AT W, AMEX S 4979 8%) F7108)
Atk T-A%E olFto g 1991dRE 20129744 FEAHAA < 110
i 3

=
o] T Fe 3 meteARAHe] FEo] AT,

-

—~ MESZ o|FA =&}

Ol Fx ety 1.0009 %
184 o] ot 2648 23.4
18 - o5M| 4163 36.7
25 — 304 1517 13.4
30 _ 504 ~264.0 23.3
50 - 65M 413 36
654 Of AF 45 0.4

e 11337 100,0

< E2> 19919RE 20124 Afo] S AE Q705 A F7. FA: SAEAY

a8 ok 20% AAEo] mEweld 60~73%0 Eetd oA AAE,
kol AR g Btk Holo], oo did AE F 5Y AR
of d BAR 19909 B B olFHe 55%)0) AEow
o] FT A 18M~304 A T oF 40%7F MEA GO R o] FEHA
1993~94d F=A =A4bE2 UFdAAd 18 0.778 704 oA 7=

o = 2030Lﬂ77}7q %%

Aot A= s 1419 FE7HA S8R w
ITE 2008 thul o 14%7F F7hE a® Ao FaHe 5
do] Ay AFe Ay PE Aol H YT,

20~654] <1~ 10078 thHH] 204 ols} Q15+ W& FEZAJHEH
3ol A 19913 3958l 20119 4o g Ao, 654 ol
QT M- 19909 224704 2011 36W 0.7 ZF7}3aL, 2030 ol =
TEEA G 6387H Hold Ao AT,

29) Der Beauftragte der Bundesregierung fur die neuen Bundeslander (2018), Jahresbericht
der Bundesregierung zum Stand der Deutschen Einheit 2018

30) EYX(2013), =UEYU =4 4W, Qlme} x| Fof T HAMIA]

31) 23A] ofst QIF9] oF 11%7} #AJU o] Oa*owr SARoR Hrt e Ao, AFd
ojdoe F5oA MEoRo i QFfEo] WAYste], 19499HE 1989E7HA] 713t &<t &
o] QlpE 19.19tol A 16.43TtH 02 oF 2.79gto] ZHagyct,
=X : https://www.beauftragter-neue-laender.de

32) SUR(2014), SUSY B4 8Y. ofdrol FT BA YARA Ao g

=
33) & AlAY RSN B (www.beauftragter-neue-laender.de)
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nach Kreisen, 2015

Altersstruktur der Bevélkerung in Deutschland, 1950-2060 Bevolkarung lm Alfervon ber 65 Jatiren
1950 2017 2060+

Alter Alter Alter
Manner 2100 Frauen Manner =100 Frauen Manner =100 Frauen

=
o
o

800 400 0 0 400 800800 400 0 0 400 800800 400 0 0 400 800
Personen in 1.000

* Ergebnis der aktualisierten 13. koordiniertierten Bevolkerungsverausberechnung (Variante 2-A)
Datenquelle: Statistisches Bundesamt © BiB 2018 / demografie-portal.de

<38 9> 1950-20607F =d AFE AFLx Wt <73210> 654] °]4} ol pu]S
& : demografie-potal.de

w3} Hopoll A= FSHAAA L} AR NISFo w3t oA 43t
A Ao F3dAom vAHA, FE5 E3EE5H AL o
Ad AAA-=HEA Az EAAY. A7 FAReE 71 2AAER
ASe T3 A Ao gk AZAYL oFE AA HAxL, <L
oke] o]3t E3}r|Fo] FEH 199%53KE =X, QA2EDG, F3lo
T 7 EFAAEY JMQ} A=7FE7tA ALY AES ve A%
of AatA A3,

ok

ok
il

Fro] dF o ot ARARE IUlE R 8% E3AAEAH &
(Leuchttiirme der Kultur)el] sl 4wt X] AstHA, ALs) A o2 F
T& 714 F e E3AA, 53 HAdH ofss #% AlA
A= i AR 1990 o]+ 4 oﬂ‘ﬂ”qoﬂ«l AAdAE-F
S 1,76670 A 1,062 2, FEFE=ATAE 1,397 A 1,791 =2, =A
42470014 21670 2 ZHAP T3, o] HA A B E3HA TAAE
A E SA HALL, BA AR =FAFA dAYE A
o] F7tete= AFA IE& AT TAA7IA HA G
=0 #43}, SAHAY B AFo g o|Fst= A
¥ T w84 g A dsacle=E FAEn.

do 2
)

FO

ErlomE:irEi?L

(o M
il
>
EZ‘.
o
i

7Z+o 717b JLAER| AL 20~654] °1L 100% Tju] 204 o]} ol 32.73o|A 31.3Ho g 65
Al oAb Q1= 23904 33.15o =2 2030¢ 7 654 o] o];LL Slmoe =i jul o o
JollA Q2QE50] o]zrt B7lelHAl 4Tl Tha AstEls ZA
34) E4H(2014), ELEY 54 214, 2520 3 A HAEA] KHO]Q_ 19954 o|Zo|E Alojulss
ARFoR Sabgate Aea Asol Ytk AWZEo] WAl wet 7| EAK| A S0l 2atofate]
65% AR| RSt Lot 19959 S5 T ZARI TR A5 e Also] uls) 0% wol 2t
35) £E(2014), EUEY EA] 217, Dalyof 3 WA HASA HIE
2aRo]3-2ojZm2 £ 4L 19909 olF ZE FSHAAHO] 29%, F5wAle] 50% A}l
0%, R4 IAERC] 50%, ofSAIEle] 60%71 M. So] EERIle] HaEsAA Clio] 28 U8

Da)
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4 A= 3L AFd mA= FF

o AA WY o 25%7F T 209+ o]ae] thEA o] AFEt
H, WEd 357.50H, =3 18194, -‘?dfsil 1467, 22 1067
o2 7 wor, 50~10058 mRt R =AZ 107 =3k,
AWEAZF T2 F7hse] ws) w$ e Wolth A AFUEE
2309 /kni(Wl S 3,948 /kii H Do 2 Jb=F 5139 /kii (A2 16,1548 /kif
+=4 2,1529/kio] vl o] e s=zolu).
AT 151 R Aje] 743 B YIRS 4m o,
AA AN ZALGAXGA 7F&EH <l 50009 mEHel o] 81367 E A
Ao 73.6%01™, AF ATFE 11,823,2038 0.2 14.3%S XA FT}30,

-

A R FHYol F

gajtiege] AR SHo]o|t)
Hope] B AAS BEEC] WS A

o2 L
rol ol

SR AHAME vl T

F MHF Y. A Yejrie]  E®¥3KBesonderheiten der Region)ol] T3k A
2] 71X AA, A&HH /W (Kenntnis,  Wertschatzung  und
Weiterentwicklung)e] 8 dsHo|th ThYs A FE3A A= 5L 9
08 AYozA, i3t E32d(Kulturarbeit) S F3) ZFolAl £3
2 #H(EEFHH 3 Ay 7HAE BEE] AAsta 7|E AL

259 A §714 AFS FE 4L Ik

36) Statistisches Bundesamt(www.destatis.de)

TAY el =(9) TAY ol (57) ZAY el (=)
Berlin 3 574 830 Hamburg 1 810 438 Munchen 1 464 301
Kaln 1 075 935 | Frankfurt am Main 736 414 Stuttgart 628 032

Dusseldorf 613 230 Dortmund 585 813 Essen 583 084
Leipzig 571 088 Bremen 565 719 Dresden 547 172
Hannover 532 864 Nurnberg 511 628 Duisburg 499 845
4 el A el cid| 7| =X XA A 7| =X AL

dr wad () bl (%) ) Chul 51 2(%)
unter 100 13,013 0.02 202 1.83
100 - 200 72,101 0.09 473 428
200 - 500 529,096 0.64 1,532 13.85
500 - 1,000 1,337,542 1.62 1,824 16.49
1,000 - 2,000 2,681,940 ., 325 1,872 16.93
2,000 - 3,000 2,575,539 3.12 1,046 9.46
3,000 - 5,000 4,613,972 5.59 1,187 10.73

5,000 - 10,000 9,537,476 11.56 1,344 12.15
10,000 - 20,000 12,278,175 14.88 884 7.99

20,000 - 50,000 15,189,302 18.41 505 457

50,000 - 100,000 7,431,496 9.01 110 0.99

100,000 - 200,000 5,593,237 6.78 41 0.37

200,000 - 500,000 6,868,216 8.32 25 0.23

500,000 und mehr 13,800,548 16.72 14 0.13

A 82,521,653 100.00 11,059 100

_’IA_



EAAGS e =4, A9, A9, 2dgskeae 22 AEE
12 o 1 L

L AL A=l 93k S<oFstw(Musikschule), 9 4o
A ~EzHLaienchore und -Ochester), A3|&#3 oYM E R, A HH3F
(Heimatvereine) 59 A&} &Fo] tiF-&ES XA gt}

2+ 91 (Ehrenamtliche Kriafte)o.2 FAE A|WIALS o] Hodo} HHY
(Burgerschaftlichen Engagement)o] o] Hof, A9 33 <HAFA
I a7 AAES FHetE = AX7F Atk A9 A Ad

<
Q=
ARe ELHOD o gIUA EBT TWI ) A, BahEr
Bohsh oubo] al&el, HEH FHel&yRY BHmET|BEC] F

A9 BAE B3 P = ST,

A7 A9 Baka B1sE Mol 1, BPnlgo] FralE
A7b AR FFEekel A AL viEsy] 4R gtk A&
ol g A

ol &l Ao
Oizl rlo

-
4
BN

H 3} (Der demografischer WandeD:= 21742} AF74 9]
Dot, SAXHo Ao QAT F=A, ALY ATA o
ZA} vl &, A#EE AT FA, FTUATFNA Y=ol A
o] F8 8&on H9 [ly = W= 1¥I O
(alter, bunter, weniger)3®= thHEF® 2z A dujrh

O XN oox B
ru oo o b o
o2, ool o il
°-|>3 o ox,

> N off X

o

i

Kl

%0,

iy

37) 2013-20174 59 SLAYRZATROIN 20A% o5 HLAS O AT B
ZAEQ] ‘Kultur macht stark, Bindnisse fur Bildung'& A2 & 2 ot AF waty)
A R GATE Y] AR AolS Fofl A18et mRAER =U MAoA] 7,3007] o]/ AN
NMEQS] ALUAZE Yo &l(Ehrenamtliche)0 2 =-5), 16,9007] o]4fe] m2AIETZL MAIE|Q}n oF
565.000 o] ofF AAlo] £35S WOlth hRE ool WaAeh 2o ARIRSo] A
Qo0 §AL 3 eAT Sotetn. GAIY STet 2o T AWM BB 2L 23 ]
d 5k OFstA o

38) 20607HA] =ARIF= AN 82uBgh tHojlA] 65~70uWigE o2 oF 21% ZrAshi, 654 ol 1¥
o1 H]EFL 20104 21%0A 2030 29%, 2060 oF 34% =2 FAE= = uAshb AlstE AY
olc. 20161 7]F AR SATY 82.49MT W F oyujgo] Y U i of 18.69T POz
A Zglo] oF 1/50] sidsin], My oju] 2016 8.5%= 7IE Z7IAE 7|25t Tk 20174
S92 o3 AP oF 460] Folch,

_15_



<  o]F7F &3k W, AFE F(Saarland), HIHIg] €HE
(Schwabischen Alb) & A& BIEAAHAAE AFFZ2 HIEA 7} A
ZFsHA FEH T Aok tEA 9 AFUF A YL 74] A Ash= WA,

H EA] Fo&X 93} A3 7| gka]d o] FH kg 2o
H3lE = 2ol

Flichenlander West Flachenlinder Ost Stadtstaaten
2030_ 186 7,3 2030 iR 22,6 8.9 149 6,5
W unter 20 W 20 bis 64 @5 bis 79 80 und alter
<O11> 1990/2016/2030 R|HE QAAAE(M=F H=A], &5 H=A], ZA] 3 ),
A 5L 2018
= (o] O = =~
HIEA A Ao A I 4, W& S48 - 32 A7y 7= - 7Id=
B AR Q3 4% 1HIE AT AFTE W= A HolA T
Al AR - BA Zokelk A SHA AdEH Tt AAdE xR
A 25 gast Fde) YA 2E AALE AT Ay A
3 o = > 5} O =
AZ A B BRsbsA 3, AQY FEA AT 9T FF
YA ) =] = O ol & S o =] = =
AL B3, =HFS AT AFBAAY ¥ HF S} 22 <
s whEEE obed BA So| BEHoR wAGTHO,
Mangel
an Arbeitsplatzen
L]
selektive Abwanderungi
Verlust an Know-how, L]
Tatkraft, Reprodukilonsfahigkelt Gemeinschaftsleben
e stirbt ®
Vet on Siancenatetal
Abnahme Sltecham andortatiral
LJ Verlust der Abbau der
Lkrifischen Masse” Infrastruktur
Finanzkraft der L]
privaten Haushalte sinkt No-Future-
[ ] Stimmung L A i
weitere Racknahme
Abwanderung der Invesfitionen
L] der offentlichen Hand
Nahversorgung
dannt aus e L]
Finarizkre
sch;eefr;:’?ré\;;ﬁ:ﬁng der ofr‘enﬂict\g: Hand
sinkt
<3y 12> AFFE ALR7|SHAIE GA19] A, &A1 AdY
P
39) 33ALE, ot A AAVIAYAIE, oHA] iT}, ALY, 2 9 AgFE, o8AlE, o
= ESAA, t9$°17}ﬁﬂ=v*l“ 58 s AEE 5 FuiVle, IAY =
) Q72 W} NG 2 olol DlxlE Aol it L A7} ool v ek 2003
= AurEF|oA] w7t Schlussbericht der Enquéte-Kommission ,Demographischer
Wandel - Herausforderungen unserer alter werdenden Gesellschaft an den Einzelnen und

die Politik“of| A Qlttx W37t = Apslo] OjAl= I 383 55 A4
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giel BF - B25d20E RE, ofR/AEH/HYMIISE 44 - A2 1N
- JHH HEsE Mot - MEBEHIIAIL 2L - Z32Heto IR - S3ME odst - &
A - SSAHHIA =5 - 33282t 1 —» NF HEe 24 - SSHAE S - X
A4 — DI2Hol CHEE 310l MtetXlE 29101 — FIHAE Q13 RE - HIEA (1S &44)

2
X o fo

Sicherung der Infrastruktur fur Kinder und Jugendliche / Ausbau
seniorenspezifischer Infrastruktur / Sicherung allgemeiner sozialer Infrastruktur
/ Sicherung technischer Infrastruktur / Sicherung des Arbeitskraftepotenzials /
Forderung von Wirtschaftswachstum / Anpassung an sinkende regionalen
Nachfrage / Anpassung an Bevolkerungswachstum
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FAHD FH =
B odh IHE BaoeBEe Fuge i, JAH o
gol 7118 4 o} FHAYL A

W, oA 253 EA ojuA o
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S| EEA Watel thAsty] 9 A AR Zoprt

41) Beauftragter der Bundesregierung fur die Neuen Bundesldander(2011), Daseinsvorsorge im
demografischen Wandel zukunftsfdhig gestalten, Berlin

42) http://www.demografie-portal.de/DE/Informieren/Karte/karte_node.html

43) Deutscher Bundestag 2007, Schlussbericht der Enquete-Kommission ‘kultur in
Deutschland’

* Kultur kann weder die Ursachen noch die Folgen des demografischen Wandels dndern
oder abschwédchen. aufgrund des Angebots an Kunst und Kultur wird kaum ein
Abwanderungswilliger zum Bleiben bewegt werden.

x Die Kulturinstitutionen und die Kulturschaffenden sind nicht nur Betroffene des
demografischen Wandels, sondern auch Akteure, die demografischen Wandel in den
Staddten und Regionen gestalten konnen. Kulturpolitik kann so zu einem zentralen
Handlungsfeld fir gesellschaftlichen Wandel werden

* Kultur kann .(--*) in Zeiten des Umbruchs und des Wandels Halt geben und zur
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H1ok3l 2pA| At FH1 o] vlEgE AW - EU AYFE E3AA
212 FA Itk AAE 2013 B EA] 7] ZX| 2 A A 100" E3 o4t
e He 24.36-F=1d HlE), =A

18 712X AA o A= 12042712 2
o

N Zahl der GebietskGrperschaften i Fulluraurgaben msgesamt
201 2012 2013 2014 2012 2013
Landkreise, Verbandsgemsinden, 1600 EUR 413651 429588 447367
Bezirks- und Zweckverbands a41 923 912 EUR je Einwohner .
Kreisangehorige Stadte und 1000 EUR 1254919 1273576 1340081
Gemenden 1228 1146 11085  EUR je Einwohner »n53 22,80 2436
: 1 000 EUR 2278856 2389200 2382788
Kreisfreie Stadte
107 103 103 EUR je Einwohner 13,15 11863 12042
1000 EUR 3853428 4092388 4170195
Zusammen
12278 12172 12100  EUR je Einwohner 52,13 53,96 55,765
darunter:
Stadte und Gemeinden mit
500000 und 1000 EUR 1004857 1056975 S81276
mehr Einwohnem 10 10 8 EUR je Einwohner 144,18 149,95 150,94
200000 bis unter 1000 EUR 785989 820148 874323
500000 Enwahnem 2 24 25 EURje Einwohner 124,90 125,54 125,12
100000 bis untsr 1000 EUR 447920 440040 425034
200000 Einwohnem 43 42 38  EUR je Einwohner 70,44 712 7503
20000 bis unter 1000 EUR aT2467 900143 969724
100000 Einwohnem &1 606 595  EUR je Enwohner 38,90 40,29 41
10000 bis unter 1000 EUR 239361 251967 w5757
20000 Emwohnemn 883 889 885 EUR je Einwohner 18,53 20,37 2183
3000 bis unter 1000 EUR 145104 157925 169157
10000 Einwohnem 2523 2524 2528  EUR je Einwohner 10,69 1un 12,02
e s 1000 EUR 33277 35582 37558
3000 Einwohnern 7242 7154 7108  EUR je Einwohner 439 478 509

*) Einschl. Gemeinden/Zweckverbéinde, ohne Stadistaaten

**} Nach Zahl der Einwohnerninnen und Einwohiner. Die offentiichen Ausgaben der Gemeinden werden bis einschiieflich 2012 (Stichtag 30.06 2012} mit den
Bevilkenungszahien der Bevilkerungsfortschreibung dargestelit. Ab dem Berichtsjahr 2013 (Stichtag 30.06.2013) erfoigt die Darsteliung der offentiichen
Ausgaben der Gemeinden mithilfe der Einwohnerzahlen des Zensus 2011

<13 13> 2011~13" 7| ZAR|THA] ZaHAlE 538,
Z=A]: Kulturfinanzbericht 2016

ot

AP AH(Freiwillige, Ehrenamtliche)®]
TAE Ee BEIATH AGAIEZRE Y A

o gtk AA, £3F T &FFY A, AGAt
ool A Fae AY Wl E3tdsAldY HAEHE xHsta, ofe

Slo] WrE 7] ot 20129 FE = E3L9 U3 (Deutscher Kulturrat)

Identitatsstiftung beitragen (---). Kultur kann daher ein Mittel sein, den gesellschaftlichen
Wandel vor Ort zu bewaltigen und zu gestalten, in ihm Ideen und Visionen fur Gegenwart
und Zukunft zu generieren und kommunikative Rdume zu erdffnen.” (ebd.).
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Glicksindex Gliicksindex
2018 2017

Deutsche Post
Abbildung 3 pRasE e
Leb.

enszufriedenheit

1 (1) Schleswig-Holstein 744 743
2) Hamburg 736 728
Hessen 727 727

n Deutschland —
Deutschlandkarte 2018 a
5) Franken 7,26 726
8) Nordrhein/Koln 724 720
3) Baden 723 728
(10) Rheinland-Pfalz/Saarland 723 715
®) Bayern-Siid 722 725

_______ 9 @) Niedersachsen/Nordsee 7,20 721
"R o 10 © Niedersacl hsen/Hannover 719 719
7 (11) Wirttemberg 716 714
12 (13) Nordrhein/Diisseldorf 716 Al
13 (12) Westfalen 713 712
14 (14 Thiringen 7,03 6,97
15 (17 Mecklenburg-Vorpommern 6,96
16 (15) Berlin 6,94
17 (16) Sachsen 6,91
18 (19) Sachsen-Anhalt 6,88
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It X 1 SUA= Deutsche Post

44) https://www.kulturrat.de/thema/rote-liste-kultur/
7] Alof| o] &At=o] =37 |Ue] TIAE orAkE 4 7] "o, i I, /XY, ALAER}
9] 7IxlE M ZEAE Al gk oAl HEojR=t Qejrt Qo). 20189 HAX7ER] oF 30
Aol AMA =Tt

45) =AAX ALY (Deutschen Instituts fir Wirtschaftsforschung)ofA] Q1L 1Lx Wglr} AME AH]
2o ik QIZt Q0 0]X]Ee FF S ZRARSE A, 205090 Y AR EOA 2&tojrr et
oF A]&o] AtAsh= v]%-0] 2003 o] vlsl °F 33% S7FZ Aol 60A] ol 152 Fufo]

At AF3x1609 2= AA UtAv|9] 1/3E 98t 52 st
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o] QIFFTE W3t A= AT A& - 193 - gEsisEe F
Aol JAA 5L FARSIE ik AEA - 2Hste] W2 oo <
T2 ¥H3 S5+ AA A FsFolth 201613 Els
A A TFA1(2015~20653) HaAdo] wEw, didRlae] FASF=
2015 5,101%F =HollA 2031 52969 HE AHo=E 3Ftol, 2065
4,327 H(FA &4H& 1.389W 7H4) =& 3,6665F HEA A4S 112
W 7VAWVER] AT ASE FAEETHO. a3y 2017d Aol
35.89HH, A E4H&4D 1.052%W S 7] S35kt 2018 8€71A] 22.6%9F
How 9A E4HE&o] 1.09W ol3tE "o A&, oln] FAZAE A
FEET O Yre AS 15 AFA4AE 20289 o] HE AIFE
g e FHY Ao E Ao T,

{2rE)
6,000 5 296 (‘31'—*)

4,000
2,870

2,000

0

1965 1990 2015 2065

<73 15> £l 4 QI LHAE 1965~2065, EA: EAA

46) %71]%(2016) e ALFA 2015-2065E

24, 71049, FAe0lE 24 52 718 F DUEH, 29 A BAAY 2ALE B2
St a8 FgA. AE 0aMo R WANL. 29 A 1A 20381 2
A4 4+ 92 soe 1Y

S mwc oo 2065

ITHSS | 1Y T s =4 EEEY] X %
SHAELE 1.249 1.38Y 1.6494 1.129

7| i AT 82. 1AMl 90.0Al 90.9AM 88.8Al

~od A 79.0AM| 88.4A| 89.2A 87.2AMl

e 01 A} 85.2AM| 91.6AMl 92.6AMl 90.5Al
SAE0IEx | 8iAY 20y GEE oY

47) 5}7:]] SAMS (TFR, Total Fertility Rate) : o4 19o] HA=Qr Y& 7102 Joalte= FH4 Aot
2 Uehd AmeA d9E BAEASFRIO] Eoln), B4e £ES et tad Al
18) EAR, P07 FAEAER), 1EAEA A01035 FAEA, 2 7HEA L (kosis ke
#@rle] 2AE whebzd A9 7ol AtdEsto] olgt AAo] 2028\o0] obd 202197tx| wWaba
Qe Zlog MuH(AZHA TV, 2018. 6. 27)
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AP JAFxE BHA, TAAE 2 2015 40.94] 014 20333 5041
z23, 206513 58.7AM|74A] Zdstal 654 o] aLE 1Tt 20151 6547
Hol A 20251d 1,000817 o]/, 2065+ 1,827%F W7kA FUtE A
ol tHd, whHo {435k Q509 YA S QI TH(15~644)) 2016
3763782 AR o= 20208 A¥ L 309 W o)y 4T A

oje of ol
i “oo 28.
T RS 60.0]
30.2

() . %)
4,000 - 3,763 (C16'A) 100 -
<234
191138121 113 10.1 [9.4] 96 0144

3,000 -

2,000 -
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1004+

80K
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oAl |
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<3 17> 2015/2035/2065'd QlFmjeto|=, &4 A

FTAE o BRI ZE oA A% AYHE Folth FAwo]
T 20068 EAUGWADOZ ABF F £7Y Ao A%
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of, el=ele] 20179 Aol E-L 103,948, =] Aol
28468 7158t Fol AFIE 9TA S AL F4] 2017
218049870 F@Th MR 9 Te] AF E: AR ANAFE
o} A= AL S7lsked 19999 564,5FH ol A 2017 743.1%+
o2 RF3| Fojuh FAlo|T,

49) 13et&(654] o]} 1RQlF FAdu)) 2015 12.8% — 2026'd 20% — 20374 30% — 2058
40%5 Zib. &nPRIHBEA] o) 20159 51RHY — 20241 — 1009+ Zap — 2065 505
otgog 20159 tjy] 108) $£F02 Z7F Zushe(85A4] o]AF Z el v]g)e 20158 1%
S04 2065E 11.7%= 57t

50) S aWdoll= 20159 7039HH(13.8%)0]4] 20659 413utg o2 201549 tfy] 59% £x02 Zha

- A% JHgol met fAE Qe 2035F AT 714%HH(12.9%)0lA £ A 488TH(9.7%), 20651
x|t} 5969 (11.9%)014 2|4 2709HH(7.4%)7HA] 4
- SAWQIT U= 201549 13.8%, 2065 9.6% 2%, 1Y FAL 11.9%, MY FA= 7.4% AL
51) 9|u5(2018), "AjQ]-F AL,
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A 2013 2014 2015 2016 2017
HFel=el 1,576,034 1,797,618 1,899,519 2,049,441 2,180,498
- AOIH R 1,219,192 1,377,945 1,467,873 1,530,539 1,583,099
- EIH R 356,842 419,673 431,646 518,902 597,399
E#A T A 183,106 208,778 214,168 208,971 251,041
x x+|Esa|=?°_I SAE hd & 7|Fez I MFS A=l sg
* BI|HF Tmele MFA oE ARLE £= FTLT Tl 55 ¥ AxdD
g st1 UM FStE A S2IAHF elmele S5 & HAMDE SR g2 e(Fele
sigl 2HAT elmele MRA=e & MRV AT S wx| g MFI|Zo|
TotE el=melol #E
<E 3> A=Y ARYg=Q A (FH: F), A ST =7APH FAAE

=] SAo} FToA TEIIAE 412 A7F 20161 19,431 o=
A o 4.8%0 BV, 53 Aoz A4E ORI EAo}
o] HlFo] ZolXl& 4T A TERYE F Jdo. ¥ GEIAEE
o Mol E Breln dnkEvle) s $44L wA 2T
(=) RS EMob CHEstHIE )
40,000 - 47 47 4.9 49 4,5 48
43 4.3
30,000 -
22,014 22,908
13443
10,000 -
0 - - 0.0

2008 2009 2010 2011 2012 2013 2014 2015 2016
 TA 28§ ot ulE

<732 18> T}2s} EA%0} Z0] 2008-2016, &A: A

L "HEEE 6.5 % ol &

I 55 ~ 6.4

[ 4.5 ~ 5.4
3.5~ 44
3.4 % 0|5}

me

=A AR

52) 5A7(2017), 2016\ E}—E.'—il- O LEE] EF

53) 4797H5R(2015), =Y SR8/ FAF A7 Zw, 2015 URE=Y 4,000 ChEeh8UdRI S
L0500 UE $5 GUIF HEAR, Dbl LD, ARsgol UEL5 HEAY
SUAGOR A4S CHREP RIS Wolals 24, AYEE Her Bl AYFY, sold

SAFAA, 25, 7)5 A ZYFNAY S0l 284 A7} I

*

31.8%, O]=r 13.7, &Y 21.5, 24l 3.5% &5
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AR A9 g AESHE GB o] flE
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= TABIA] 13298, Ed 3
9r. oz IXN 711—,}68)

o 570 | 1028 | 1726 | 943 740 | 1248 | 2059 | 1231

ZIRHBESR | - - - - - - - -
HHEAl 02K SH | 185 345 522 537 3.20 5.36 840 849
e - - - - - - - -
(57H) . 5 5 5 B 5 5 5 5
ST (100%) | (100%) | (100%) | (100%) | (100%) | (100%) | (100%) | (100%)
ZUXSEA | 687 | 1557 | 2341 | 1217 | 885 | 17.14 | 27.03 | 15,67
B4 | OMxjedma | 351 | 726 | 1241 | 695 | 494 | 837 | 1556 | 947
=N ESREES 5 4 2 5 5 5 2 5

4 5 7 4 4 4 7 4

(44.4%) | (55.6%) | (77.8%) | (44.4%) | (44.4%) | (44.4%) | (77.8%) | (44.4%)
AMXHEA | 886 | 1745 | 3167 | 1179 | 1078 | 1996 | 3522 | 1541

O | opmtxiof

vz U\“fx\fﬁ]éiﬂ = 638 | 1266 - — 812 [ 1615 | 1145
o= | ZIX9S 7 5 6 7 7 5 B 5
(77h) - 2 i E - 2 i ?
[lapq(=ES ‘
= (0.0%) | (28.6%) | (14.3%) | (0.0%) | (0.0%) | (28.6%) | (14.3%) | (28.6%)
Z 1) Hi JIERRRIEH S HEA EHa
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J

<33 31> Rt A4 H] A TT ARE
ZA: 0|29 -9x1H(2014), AAREY 7| EAEAA

1w O

S

2016'3 EstFTAe A wEH, 20159 dkw =WlY E3td e

BHES 783%% FF3] S7lste FAlolH, A9E=zs A0 3%)
M &(85.3%), F5(84.4%), 7371(84.4%) =o.= =A, AF(52.7%),
(62.2%), tH7-(67.8%)7F vla A A et om, thE=A(81.2%), %-ﬁ:l,:_
Al81%), =™ AH(E5.7%)F 71FAUTh EorEEs 93 #H(T3.3)%,
Eaot - Ao14.6%), A=(13.0%), "l=HA3(12.8%) <=oltt. =3
a5 - AFFFE] TeTE BHEC] STsHAH.

2017 ZREET KAl AtE|ZAtOIAM =, Zetoflsd AL H2AES 49.0%, 1 &

s} ZH2Ho| 68.1%%E5 AHX|etct.

A28 E2 B, ZEA(59.5%), EXAI56.7%), H#FAI52.0%) =22
0, EfHHA] 31.0%, M T0| 30.0%2 7HE H=S

AZHE=E HH 1319MIE 77.3%, 20729M 72.0%, 30739AMl 62.9%0[ 0,

Hir
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2016 FROZIRERA ] T2, 20159 29 P o]} AZKS W 1AL FA o7} A 5.0
AZYolm, Y of7} vl Alds) 13u6MYolct. F1F Tol & ApE ofRE(E4gT- 129 U]
)8 WA A0 46.4%0] Pohn, Qe AERSNS)14.4%). AYU(I%). A(e.3%)
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60769AM 21.1%, 70Al Ol & 12.6%= HHO &
2 2 tHE 0/ 4H68.5%), 11E(53.7%), &E(39.9%), ZE(20.9%)
oz <tgo] =275 Estol=s &2E STt

- 1002+ o|2k 21 4% 300~400_ 2 0|2t 56.9%, 6002+ O|2&F 69.6% &
7t 0 F70)
20

ZAE D oo —Er'iFOUF OtEE = " 274, Y 248 7=

C BT 18 JIEXIRA b2 Fsimol 9l RS £3 - WX -UES S 8
Al -

 —
=0[0{, 1071 Al - Zoll= Y=pzto| |ict

+ 20174 Pl FH|E2 18.06%= LFAZF B2, Lo|7t Bess X E0|
Eoo, &~=0| Xk 60M old Jigtel o Hit HE JiFaS0| 1 ot

l
(BOM| ol &te| 47.2%, 65M| Of&t2| 53.7%)0ICt. E=tof = gatE, st FaH ohE
T Ho{E(B5M o4 5.42)

s00
AFPcE 2547 700

100 2004 30c§ a0t socy 604 014 65A 04t 100§ 2004 30§ aock socy 604 0|4 654 0|4

—+—1000+9I O|Q} —=100"200 —#—200~300 —+—3007400 —#=—400"500 —@—500~600 ——600CHE O| 4 ——xE%D -=-E%a DB —e—CREO|A

<OH32> APUE A254E H 1545, EA FEEA, FEE AtgjA® 2014

o,
Ay

T HYFAD, TAEEA
|

) TR F 225% S e
T

=
2012| R | ZREEIR ] PRI Y= HuA|®

£ OM|EARY| QA A (B2 | S A R | BT AR ZEER Qlpet 2] | RIS

T2 |4 | Uy |2 Y| 4 | ot | R 2R (RRPH-((02-'12) | GRDP| (%)

2t | (7H) | Gdm) | (H) | () | (%) |(RD) | BRYA | RRZHA (70| (6)  |(RER)
aeda] o] A 152 | 63| 151 | 116 [350|454| 398 | 989 | 157 | 85 | 0.740 | 27.8 | 9.38
ZORRE 60 23| 33 96| 0]126] 164 | 406 | 177 | 42 | 5270| 49| 991
0|8 F| 26| 21| 49| 35(|179(123| 39 | 270 | 129 | 7.7 |-0.720| 7.3 |16.28
24| ARE) 15| 55/ 145| 97| 0(656| 40 | 863 | 157 | 89 |-0.396| 351676
LT 3003 20 5| 0] 9] 12| 10| 32| 19 |-1473| 042875
At k222 | 11| 28| 24 [115] 92| 39| 188 | 167 | 7.9 | 0564 | 53 |11.74

g 1. EEEE TR, 2014, 2014 A= BEelbAlE E5H2013.12.31 718)
2. SWAAAE 2014, 201395 A 2 <l @3H2013.12.31. 715
3. BAP Eol|o) A (hitp://kosis kr/statisticsList/statisticsList_01List.jspvwed=MI_ZITTLE&parentld=L1)
<1 33> 57 Al Zehid o7 vl
4] dE4d olu] g et (2014), R FFARE S AReH At

ARz, ‘23 o oluA o] wE] A - At 24.7%. oa(L0) - n
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70) FE =74 (2018), ZFH O] AFS|ZAF 2017
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6.4%, 3AAE 5.8% o2 FHEATE W ZIHA| - FA) 2.4%, ALY
0
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FEok A4e55 O wrky F7HAh

Ad 197 AF o §HW BAALZE 3B 20.7%, EAHBF
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ki

T+ B S8 |70 | HEAY | olsARHE) olgEshIA
EER 12 44 | oA 10~60  |gokg, 397, cllasia S
) 8 2.6 | g | 20~60 |dsRE uiEw
3 11 | A& | 120~150 |22 3a%
2 74 | A7 | 120~180 [M&E, AN
1 37 | Ad 180 9=t
1 37 | AE 50 o3l
[A [ 27 | 1000 *SHE ¢ 614%
HEA 17 586 | AE | 40~120 |FeRE ke 95 kel A9 1HSE
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11 379 | 8 | 25~30 |dsk olEZ
1 34 | S 20 skt
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‘ A 35 100.0 *SE L 719.5% — B o7 1008z SHIlAY &
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1 32 | A& 210 |eFEs
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A e <35> A= oEEER|S ©
it olxAlot0] S aiAld ol el 2sb I 35, &A1 2015 Bz,
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FBEY A9 WAL AF ALT Wb 618% A% AET
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=
Ae | 9E | R |4 1ol | 7" | 4= | 198 | H7E
(%) (2)

M& | 1815011 | 4,301,878 | &4&F | 1,322011 | 3,186,930 | cH= | 1,199,317 | 2,997,095

IF | 1,368,864 | 3,439,188 | ¥ | 1,142779 | 2,862,898 | N | 1,111,964 | 2,778,127

241,659,441 | 4,272,231 | ME | 2,055,668 | 5,295,846 | 27| | 1,513,365 | 3,846,405
Z3 | 1,199131 | 2686326 | &5 | 1,269,551 | 2,967,354 | £ | 1,488,082 | 3,457,966

M8 | 1016754 | 2,399,787 | M= | 1,178512 | 2,662,654 | A& | 1,321,200 | 3,021,883

de | 1403976 | 3418409 | M F | 2,144,842 | 5,154,563
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T &4 #d Zefl2(@7) : M2ol HEes T2 5 71 EUAH FHol Fojct
P Aok Zdolel tiFol M= 20t 2Ho{of o|=2hol Z

d
N
Ho
=)
>
2
2
|'|_|\I
als
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76) DECLARATION ON CULTURAL DIVERSITY Adopted by the 31st Session of the General

Conference of UNESCO PARIS, 2 NOVEMBER 2001
“[Culture] is that complex whole which includes knowledge, beliefs, arts, morals, laws, customs,

and any other capabilities and habits acquired by [a human] as a member of society."
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79) Deutscher Bundestag 2007: Schlussbericht der Enquete-Kommission ,Kultur in Deutschland”,

Drucksache 16/7000, 11.12.2007

80) Johnson, Gregory, Pratt & Watts, 2000:&0}2}, 2011:47 A&

81) T2 C’Lﬂ’\q A4S Soll #et dotolA] A& AFEE foj=, "QIZtut AFATte] FoAtE
of olsto] grEolRl AutR A QIZtat AFAL AtelQ] QefiE| 1 UASH WAS HolEo 2t Fojd.
Combined works of nature and by humans, and they express a long and intimate
relationship between people and their natural environment (UNESCO, World Heritage

Convention Internet Site, 2007)
82) =P 0l dE(20180, XG4 E]] tfgst X|Fete] At} wePgAA gof HWst A+, shgwehhd
83) ZJW(2018). XA E ] FATIR|9} RajAte] A, Fr R AYATY
Y Die Kultur einer Stadt ist auch der Ausdruck der Kreativitat ihrer Bevolkerung. Das heisst,
dass die Leute selber Kultur produzieren, weit entfernt von der Idee, dass Kultur etwas ist, das
andere machen. Die Kultur ist nicht primédr ein Ergebnis von Anstrengungen seitens der
Regierung oder von Bemuhungen kommerzieller Art, sondern der manifeste Ausdruck seiner
Civilgesellschaft. { (Hoggett, 1999, in: Philipp Klaus, 2006, p.73)
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3l =)ol o] E3}x1A(Cultural Asset, Cultural Resource) ,
A 3R] THA7F HAA e A9 FHEHES e TAFBRE
A, AYolu A7} W= 3 A vHAAE a1 EHE 5 gle
E7o] Ut

Zx=A(the Creative City) 70'd& 33 F= =AAGSA] 22 2
Zg(Charles Landry)= ‘E3iAde Z=Al9F 2 7Fx] 7Rk WApAjol L
Mg 27 e 55 AE e Atolth E3Ad e AA7E |
HAl BE Ago] AINke] =53 A Zta vke o] EHsizer,

o

AAE QA & fraksh TE] oA Tk FE s A A

201313 UNDP<9} UNESCOo°l Al ®7kgE oA S HE IA o= A
ool HF3 iAol A HAS e ZeHF )7 FAAA AA -
AE - Z3F - 2] o] 2f(Benefit) Tt At =49}
Aol A 7} Ae E3Ade W EIAERHETE &
shAk, A 7R BRIz, ez H)os FARET

ofo
o
¥
Mo 1o &
o l‘ﬂ [
TN
e

2H ME o&2 == Number of professional artists, by art form)
. M Ztolold] == Number of creative workers, by occupation
and industry

zo|x | A <™ ofd| ol=el/Eelelede| H|E Arists/creative workers as
o| xjf proportion of total workforce

Eololaiol AlslolPs SA: MY Jddy HEm DISFEE
Sociodemographic  characteristics of the creative  workforce:  gender
distribution, age distribution, educational qualifications, etc

Creative
workforce

atolold{ o] J|&= AR} |dentifiable skills gaps in creative workforce)
olols, AN=&tAH Fallol wmE Xl &4 |dentifiable losses of
resources due to emigration, piracy, etc.

Aol - MAME W molMel Eob Bavlel £, e, of&Y, 18X
T, A Z[HollM FHe|FAT[¥e| H[E  Smal and medium-sized
enterprises (SMEs) in the creative sector, by industry or product group: number

bo| 7| |/ size /| turnover / number of employees / creative SMEs as a proportion of
total businesses

Creative | 23tME - MH|AE MMsts I 7Y =X, 72, 231 44
businesses | 24 o &9 |arge domestic businesses producing cultural goods and services, e.q.
film studios or publishing houses: number/size/turnover relating to cultural output
Ct=2& E37|ge 27t - X[Y& A5 AR X 72, 251 448
H olZ&Y National/local subsidiaries of transnational cultural corporations:

o3t

84) ol&At, ol 5%, WERH, WAY, AL(2015), FELIAUS LR AALHAY AP, FEAPY
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number/size/turnover relating to cultural output

XY, Az, =AE ofztolE, EEME S X FoiH oS
T, TR -0 EY - o AF WK - SAFZ 233 Museums, galleries, libraries,
archives, cultural centres, etc.: number / number of visitors, by category /
size, turnover, budget / programmes for education, outreach etc

23t =& At de oesazk , 2ok EIIAL F g2 - oiEY - o
7| &t AL WK - A TR 7Y Theatres, cinemas, performing arts venues: number /

number of attendees, by category / size, turnover, budget / education and
Cultural | outreach programmes, etc.

NSNS | 222 a7l 3=, eAAER 5 4 &4 oyl 2R/
= &9 2 H|E, Y = Ws .- A ZEO State arts companies:
dance and/or theatre companies, orchestras, etc.. number / public funding,
total and as a proportion of revenue / attendances /  education and
outreach programmes, etc.

230 HZ Jts - E7lsd dEn Za9 = MIAIZERL SH,

Il SHM, XYEEHA SAM S Number of buidings/sites

accessible/not accessible to public: on World Heritage List / on national list /
=3 on local heritage register etc.

235124 | B2 =sR& F2AHE Sonificant heritage clusters, such as historic town

centres

Heritage | ryzo| M2uhssh AS/atA0 i3t e $of R8: XAy / X
bllildings 24 2] Number and type of visitors to publicly accessible buildings/sites: from

and sites - , . .
within the region / from outside the region
A HE, Fao| AEf: E2 Ao U= H[E, T2 ERM S
Condition of heritage buildings/sites: proportions in good condition, needing
restoration, etc.
oy MEX™Ql &Ee| 7|& Traditional creative skills
2stgM (A=, FH, FH S <A, HE, LEZH Rituals, fairs, festivals

number/frequency/visits
nanobe | xjef 3ol MEX|A: olop| - olB|x| - ot =X B2, YEXY

heritage 0| & Traditional knowledge of indigenous inhabitants: stories, images, music,

etc./ land management / biological resources and their use

<®15> FAY =5, &A1 UNDP . UNESCO(2013), CREATIVE ECONOMY REPORT

L B E e E‘r *J%lﬂr U}%ﬂﬂi Zl%”‘ol l‘i%ﬁf} Qo)
Ful

A o] Qlzetel A vhEoH AESDL,
ol Al A G akFe]l (FAA)7EA], LA ZFE(IL), F
B2, AR Ve ™, gAY AR

re

85) UNDP . UNESCO(2013), CREATIVE ECONOMY REPORT
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(&2l 70%, 745 30%)

- 100% Made In Italy 915 Bsieg wgsto=y nEA A& AARIRO 71X fof 9 94k AL,
EAAE 02 RE AARLe] Helet Algs B

- 34 T E SRS AR g BAPT ol X1, 1EA AIEQ AL AR AlRlE ASAIA o
Al B ¥ &9 FUIE olojX]= ded 1R 15

- 100% olgzjo} it AET BHE QAFA Tgo] 7hsst g, BAEAY o9 o|dZ ARl WA
knowledge-based creative activities that link producers, consumers and places by
utilising technology, talent or skill to generate meaningful intangible cultural products,
creative content and experiences. The core sectors of the creative industries include:
advertising, animation,architecture, design, film, gaming, gastronomy, music, performing
arts, software and interactive games and television and radio(OECD)
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Arts improve individual well-being. 63 percent of the population believe the arts “lift
me up beyond everyday experiences,” 64 percent feel the arts give them “pure
pleasure to experience and participate in,” and 73 percent say the arts are a “positive
experience in a troubled world.”

2. X|H Atz &% o|=Fele 67%= ol=0| Lto], eIF, cIFo| AMaglol X[
TUHE Sl 7|dgs oH
Arts unify communities. 67 percent of Americans believe “the arts unify our
communities regardless of age, race, and ethnicity” and 62 percent agree that the arts
“helps me wunderstand other cultures better”—a perspective observed across all
demographic and economic categories.
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Arts improve academic performance. Students engaged in arts learning have higher
GPAs, standardized test scores, and college-going rates as well as lower drop-out rates.
These academic benefits are reaped by students regardless of socio-economic status.
Yet, the Department of Education reports that access to arts education for students of
color is significantly lower than for their white peers. 88 percent of Americans believe
that arts are part of a well-rounded K-12 education.
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Arts strengthen the economy. The production of all arts and cultural goods in the U.S.
(e.g., nonprofit, commercial, education) added $764 billion to the economy in 2015,
including a $21 billion international trade surplus—a larger share of the nation’s
economy (4.2 percent) than transportation, tourism, and agriculture (U.S. Bureau of
Economic Analysis). The nonprofit arts industry alone generates $166.3 billion in
economic activity annually—spending by organizations and their audiences—which
supports 4.6 million jobs and generates $27.5 billion in government revenue.

2 - X AGH gdsk vPe|osasS FIAL 34%s HEHLR o=
gIofgt 11 g 47EHE X E

Arts drive tourism and revenue to local businesses. Attendees at nonprofit arts
events spend $31.47 per person, per event, beyond the cost of admission on
items such as meals, parking, and babysitters—valuable commerce for local
businesses. 34 percent of attendees live outside the county in which the arts
event takes place; they average $47.57 in event-related spending. Arts travelers
are ideal tourists, staying longer and spending more to seek out authentic cultural
experiences.

Ho|Mml AN HD: DEFo| 72%s TAXS HolMe E2s Mzts
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Arts spark creativity and innovation. Creativity is among the top 5 applied skills sought
by business leaders, per the Conference Board’s Ready to Innovate report—with 72
percent saying creativity is of high importance when hiring. Research on creativity
shows that Nobel laureates in the sciences are 17 times more likely to be actively
engaged in the arts than other scientists.

&= M (creative industries)oll 7104: 20174 ‘Dun & Bradstreet data’™ofl =
o, oo f sds e HHE AR = 673656702 A AL A

O 401%(LEX} 2= 2.04%)E AHA|

Arts drive the creative industries. The Creative Industries are arts businesses that range
from nonprofit museums, symphonies, and theaters to for-profit film, architecture, and
design companies. A 2017 analysis of Dun & Bradstreet data counts 673,656 businesses
in the U.S. involved in the creation or distribution of the arts—4.01 percent of all
businesses and 2.04 percent of all employees.

=2 ALS|A W3 S8: oz FHEI =2 TAILSTSE AlQlo] ALE FO,
stet, ol =X &0 A=l "IZE0| Holxlcts A+ A1t
Arts have social impact. University of Pennsylvania researchers have demonstrated that
a high concentration of the arts in a city leads to higher civic engagement, more
social cohesion, higher child welfare, and lower poverty rates.
=S St ZHZaE| &k ol= o zZ7(ate| Mot o|lato| A - F2A7(2H
ch= %% 25l ZtAtet IO ds=Z=2aWE M3
Arts improve healthcare. Nearly one-half of the nation’s healthcare institutions provide
arts programming for patients, families, and even staff. 78 percent deliver these
programs because of their healing benefits to patients—shorter hospital stays, better
pain management, and less medication.
mele| Az &te| A MI: FHEZQ
Ik 40074 =233 = o =FEL
x| 7ol =ZaHE
Arts for the health and well-being of our military. The arts heal the mental, physical,
and moral injuries of war for military servicemembers and Veterans, who rank the
creative arts therapies in the top 4 (out of 40) interventions and treatments. Across
the military continuum, the arts promote resilience during pre-deployment,
deployment, and the reintegration of military servicemembers, Veterans, their families,
and caregivers into communities.
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Arts. (https://www.americansforthearts.org/sites/default/files/10Reasons2018_ver2.pdf).
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durch regionale Umverteilung zwischen Stadt und Land oder zwischen einzelnen
Raumen (wie bspw. durch das Kulturraumgesetz in Sachsen),

@ PFH 3y} ote 4] 743 durch starkere Kooperationen und Partnerschaften

® AJRIALE] Ato] & durch Unterstitzung des burgerschaftlichen Engagements

@ 7@ xXx} 4B S00] W FAsh A}
durch Flexibilisierung und bedarfsgerechtere Anpassung im Hinblick auf bislang
institutionell und dauerhaft geférderte Strukturen und Angebote.
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« 2015 BEE R =23 F A E ot ME AtdstdEot ot 2l ZEE FL
2 oz MY Z JEE ZstoselZEis A SHA 2t oA
oz L)X, ZEEEXEM A4S = ECHEa s 22 dEs
sl & 2A)

« OEstetd ME[AFH 2t e dALFH S22 e Helet & @8 =of
£ ot?E2= oiHE SSHe 3 oHAEHM MA @FF & s #2
ety 229 =& i WHI He

~ gEelZel EHER BRHREg F MAS 23 ZHE S22 23F0A
B Este, FASHA 23t SAEHET HH

- 38 4T9ge OIF P TAN, @AGY RGN, QFRE

3, @gs w99 A%, ©FFLA2EY, ©FFLNEA, ©2F

&, @A T ORAY, OF 22HFI Folth

R AQO Modette fiir
Kultur im Wandel

‘TRAFO - AwW”] #3%<¢ =& (TRAFO - Modelle fiir Kultur im
WandeD9) & =) agrsiAchold AFAGolA Bapgas B3
THE A%How Baay] s Fse AWAY F ol
2015 B 2020W@7FA] 5@z 1,350%F F-=29] 7= A YshH, 20243
7HAL 9305 FEE F7F ALY oA Ao|th. dxzeprt FHekgk AlEAY
o] A3 U3 ZAAAES RHoFE= 47 A Y(Oderbruch,
Siidniedersachsen(Osterode, Seesen, Welterbe im Harz), Saarpfalz,
Schwibischen AlD)S A4, 6/ ZTEAEZS 3Pt gom 20199 F
B Ao 549 te Aol Frt AHF JH®olT),

ZAE0] Fofshs AGFAYIFEABEINEZAG AGF
g0l Welstel, AAAE Y A Esdo] Aol Rgat SE
3o MR WY o WP PHZZIAL AFY

95) www.trafo-programm.de/ www.museum-altranft.de / www.bibliothek.osterode.de /
www.welterbeimharz.de / www.lernende-kulturregion.de / kultur-plus.com

96) 2018'd 187] X|9&0] 187t EHAZIOAAS 7P TEASE AAIH, o]0 F7Hs Sl 571 A
A5 AAGNA 2019918 2023E7HA] A3 of ol
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EE E3FAoRE AHY Aants ARSEE AU Ba, AVIE 1
Fast dAAEEH 2]l Aol ofyth YA aqtE Z2AEDG
= 3k AGeA LR Fe SEsle AS FRE, I ZRAES oY
2ol dA FAgst=H A sH0] e Ad FEUEIFES, ©]
UAMEE, 2kdeA L, Hodd 5 A9 Zojd AdES)E et =
& B2 AGSoAM AFEEC] Rolal afFdte Aol AEMAIIAL
JolA E37|AEd E3|GAELS £ e 7EE A=)
= A< 1yd davt Ao ©es A3 AAE d#sta Ae o
=ote A oldeE, ¥ B2 54, 7AY, EAESc] 71EY HAE
dol B A52o=w &Fste Z1S e sof gt
i Hld B, WA d(Melchingen) A¥e] HwWlsx FZHTheater
Lindenhof)¢] AtelE& ®a "wAdAe Fr 900"e]l AFstes vhe=
1981 7Bl AQlsE MxEse vhE weId4S B{sal vk 19y
U d5AAAES A2 2 d 5 rSodA 72 Jdd B2 &35
PAEO] AtE S-S AMea, U ALRAEE FAE] fa 35
A RN FA7IE2 Ao dE B9, vksdds ml8&4Ao] glolA
= gtedvit S JEREALS A PEAS AU, A

=< HE7tetE oA A QY AAte] ths] olopr]|gith. S &
g I ofYA T AlE A AEM O AL Tl thal A
E7A olofr|& 4 dth EE= o]EZn} A4 AZF(Wohnzimmertheater)<
MEA =, FHUE°] A= AY PAFHAIE Ha ALdLE 45T
7 goh e ~2xg2 Aio|z Ve R AWE, 1 yWees B
& AEEolA U Al Enh
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o 3 Egd e 22X = IS A IHlES o E 3 HAnSE

o9 st} kA AFS EsiQlzee} A S8 - Ui - Bof

HE ¢ T3desns7133 gGAE0] 4 AHd A3t
EAe Ao A HAw-S7|Bo = AW w(Volkshochschule)

g0z FXAE-HYo)-e)Fo]- A YA FE -2 3
< F A Ak 20169 @ 3 F Aoz 6607 Aol B
o Ze] 1578, o &, 33,

AF A A Awstme Wejy AuF 4o Bad Ao
AL 2o AWEe AAAY BEF, £YR(FIIR), EU

#8713 5o ZRAE REF Folth
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b
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sm & | 43 & | 24 | g A HIR

(h2) (7h) () o) ()
A 899 594,330 | 6,605,241 97,997 | 2,306,595
=2t 2/ A 899 89,245 870,251 21,092 783,191

<} 18> 201649 A|vlstu(Volkshochschule) T E7|, &4 =AdAUSEARN, 2018 EAAZL

FEEAE, T, A}t FA EAQ] FF Estden g7
¢l SoFstw(Musikschule)= FAIAITHFE 715 52 w59 47
Romw, ut= 3 AU FE vA & % w3t dged wEk f9
Ao dE =7 AT, dAle 5Y s4uSe 3 Ho0=24 FH
Sgu-tey JE4 - BF5E AA Ao dFEE AAA 2 FF7
Fol| A F3te], ARAFHY RIS wol vlud HH FUE=

20183 7= < Aol 9287h a7t EASHH, FobRE SHA, A<,

97) World Economic ForumojlA] 2ast 20189 MAIZ7FEP B DA oA U] Z7F4AdZ 9] A
Qa2 PP AXGA S st 2 wed2 Dy 242 Angth 7]¥Hfundamental)
S AdYsion, ol vigfo2 gt sAA| ARl (Innovation Ecosystem)& =4 B71at

98) https://www.volkshochschule.de/
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‘Kultur macht stark, Biindnisse fiir Bildung’ Z=71
AAsa k.

A ARIAEZE F=0] He AYo®E, HA Y AYdeddd
WA, Ay F3d sz @3 stalz|gdR sl e AdAE 74
ste] TRAES 71848 H Pk B 4, e A 3
glojth. 237) W1zt E3hoEaA(Verbande)9t 970 o)UY A E] E(Initiative)
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2013-174 597k oF 300091 AQA3HT F2)o| o4k FAF, 5
2 HHFolA 7,30070 o] Fe] AFAE T4, 16,9007) oo Z2AE
A, F 56500089 obEAzdol FeARTh Heistgel 89%7k A
AH, AsH oz dokd Aelol Al waFE] Fe(EE ) *

2R FSHe FHALL, 9% o] ZEAHEVE giTH £3519

99) https://www.musikschulen.de

100) $R0) e Sf, e AS4F EE AAYH Al AP w8718E A F 7t uk
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9] 7137 glle Azt g

T3k oF 3500709 ZZAEVE AlZFAY(in landlichen Raumen)ol A,
=Y ZI2AAA L] 96% A GAA 1 o] Z2AETL APEHIAL
, 50% o]go] As|H oz dolgl X oA dojytt} 2018WHE =
o S 71E 3FAY AYAZF obs A adolA dHIZFE 9 ofF
A 264 olste] ¢l HA7MAE Ffste] AAStaL QTHOD,

o e HoA

Kulturagenten fiir kreative Schulen

=4, T3HE Fo] T3r|HEC] EIFHEVR FYgon, oexa
AE 23S 93 ‘o EAF KunstgeldS AAHST 4 Qo). opzld H]
& B3 TIOHAEEL A9 A=A E AF-E WoHA, £3}
NOlHMEZ nF7E EAsHI A=A HES A7 FEEAY. 3o
OJHEE Stul oeuFo] AErtA] Aes APstar, stul £317]
o &=7tE Atolo] AEA] FAAeIH, Sta-Z3r|H &4 A=

% o ASEZEIHS MEste sdd JEHER
A& FldT Fuwet F3r|He] Qo BHA thdd HAAl%
S AFE M= D3 A 7HAnwaltschaft) @3t
WA HAE, Jizvid A2A, ZEAl~ X3 (Beratung,
konzeptionelle  Arbeit und Prozessbegleitung in  Schulen und
Kultureinrichtungen), @d|&&oF grawo] tfdk Aa-Z < (Kunstlerische
Beratung von Schulen), @ ¥HAA F=, da(FEHZZAE Y
(Aufbau von Kooperationen und Unterstiitzung bei kinstlerischen
(Kooperations-) Projekten), ©XE z+ 417 % A 4HAntragstellung und

101) Antrag der Fraktionen der CDU/CSU und SPD (Drucksache 18/10016, 18.10.2016)
Mehr  Bildungschancen fir  benachteiligte Kinder und Jugendliche schaffen—
Bundesprogramm ,Kultur macht stark. Bundnisse fir Bildung” nach 2017 weiterentwickeln
und fortsetzen
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Abrechnung), ® &-tj=7 < H(Presse- und Offentlichkeitsarbeit), @
7] & 3} 3} (Dokumentation und Reflexion), @ T3t
(Professionalisierung) s ©]t}.

AR A G, w 27FE A T (Stiftung Mercator), HIRl-F el =25 .
HEY - =2 - R 2EGRI-H2EZ - | 5 5/ ¥+
S37} Fostel  AE3 Forum K&B GmbH7E  AFgFAo)H,
Bundesvereinigung Kulturelle Kinder- und Jugendbildung e.V., conecco UG -
Management stadtischer Kultur, Deutsche Kinder- wund Jugendstiftung,
Landesvereinigung Kulturelle Jugendbildung Baden-Wirttemberg 5 tThFsh
F3ldens 7|FE] FEJEURE FAPr. 20119 FE 2015Wd 7}
A 1GAE e, 20159 FE 20199714 22AE st

C FEAHEIA G wETEAES 20109 FE 201619 71A] oF
1,005 =&, 29Aldl= 44 4509 25 A A3t

2011 A H-E] 20159714 Ul9-S 2, 469 2] E3sloo]ldEe} 1387) st
wie A oF - 84,0002l SHAYEo] Foste] 181/ AESE
(Kulturfahrplane)s} 1,2387] ZZAEES A3t} AgY FEIgeEZ
Hlal e 23 F 787), WS 1657, THE-=23 697), =2 EZQ-H|
EE 19471, B 118709 AY F3rjde] Fodnt 1959
SAEA S} 489 FuEA, 299 HIH IS w7FES THO3),

g nw WA F 19%7F ZE2IO A5 FAstga, FAstu F
57%7F nAoA, 16%+ % T desZ2AEE Mste T &
o] £& Holth sw AYAEL ZEIH . Z2AE ZYPS 53
St A T8 WIE Byt B@risied, gu 53 E3gAE S
5o Ao &E, ZRAE #AY 72 NA, Y AT FAEAH I3
g8 M T& AdFdnh nd - FFTL - BE - Tl oHd &
sl ZEFEo] vol HE 5 stuwo m&o] Wyow, suw H97
2 ded, 234 Ao 7Hx B oAt
3 wAES oA wgwel dig Aol 5o, E3ld&
2hg el o] g Qo] ottt FHITE FoEOE A=
Atololl A St e FojA 1E9j7|17F St SRl Bdk=H, ‘o]
T2 NEL 2S5 ZE F de Il | ‘o] Fxtel U+

102) 78 in Baden-Wirttemberg, 165 in Berlin, 69 in Hamburg, 194 in Nordrhein-Westfalen, 118 in Thiringen
103) http://publikation.kulturagenten-programm.de/index.php
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of 4, ‘MEE ofojvolE Wol STHAE o Tdw
Abel Estellol M EC] wis ¢ g BIHE o] Fo AT

IR

‘Kultur macht Schule - Mixed upl0d’ Fr o] ‘H|ZA] HEF’ of 4
=, AZAGAA ool HadY E£3kdE HTs 7IeAste &34
%718 A=A FE WEYZ S5 e AE

‘Kulturelle Bildung in landlichen Regionen der Linder Brandenburg,
Hessen und Sachsen’ AlYS AWrEsiujtjojsi ool Badr=3
F, 34 F, A F7 B3FOR AYsE Aot AF A9
Eotdlen 53 72 WEtY =dAA et md T2 O3S 7Y
wsh A gt Ao EANT FIAL LAY/ AATAE 22

A, ZINAAE i 8 Fe sk ZAr]AQ ARl A 3
2% e F3 o}oau}lof»

A3 2ng AL 5

=2
1=
hEY AGAEHAA LA £FAD. D %ﬁ—% 7}—%&1 SE
2=
=

24 3279 (Das Sachsische Kulturraumgesetz(SiachsKRG)S E A
o 7t B3 & AHEG 73 (Spillover, FAIA] o] £)106)
w3713 AR5 sfAstr] 9% FA A 19939 A4l 2] 3]
A7, 994%31"%‘51 AlgEoigttr. 712 AAA RS dokgk AfA-Ql
S 25 AYFHgA FES E3lde FAr|FE RIS F

R, AGFREL A v&(Ad, Az, AZEH)ES AZsHA <
< =AY FIAA S o] &t EAZE ATh &3 EokddlA 7 &2XA
X}ﬂl oel XS FAHA Y w3t79s ARk A ddd], 2l F
2 87 E3F7HKulturraume) - 37 EAE3FA G* 57 HIEA] 23}

104) www.mixed-up-wettbewerb.de

105) www.kubi-online.de

106) A st 2t FUAA Zelgo] EAXY BEXEE ol &sH] EAU, Aot A2
HISHA| o Z2tkR 7180 APE S T 5
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Sachsen-
Anhalt

* Dresden, Chemnitz,
Leipzig

= Vogtland—Zwickau,
Erzgebirge—Mittelsachse
n, Leipziger Raum,
MeiBen-Séachsische,
Schweiz-Osterzgebirge,
Oberlausitz-Niederschlesi

TSCHECHISCHE eine
REPUBLIK en

Bayern
0, Ref 46
Ge rc! ind: 01.01 2017 2 had L) Varwalungsatias Sachsan 2017
tand: 012017

<I-4l> RS woply, EX AL FT o]

WER ARALS DA% AYHY] wRo] A e AT B
7 AAzAH, A oA Z1aT Ao A6A7 Wd FHe B
24

=]
o] Aot &EF Aot MG FEo] =uA FEF, FEF it
KN

of Wil Z BETALe Ha 21 oo AARETFT L AN B}
o
ar

o, o]ld ZXE Tl 2015 ol F 91.7Y FEI7F 2AEHIJL 1
% 2 87w f2vl 2 BaToo] miE T,

=X oz Qg of 408%Hd, ATEE 2217 /ki
ki), 29E 7.5%(F L 61%) s lEhﬁlx*

e
22 SYo|AE H3 FEolt)

20139 S0 FAY - AN Hopol ] FEAZY Fde w=Eee
A-wl2ERA 7} 7bg e 1138597 f2o 2o, 107 A
Zole AT I9FR(EY HF 19MFD)E 7P B3O, 2015
d 109 A 7AD HEdlae 213(5Y H 143)E AA o
2013/2014 FA7]Zkel 24l = AA FFLAREZ= 15674, 1,1979

£

107) 2015 ¥]=A] B8}10 AZRAL 191G B

108) AfAlEehshy A3zol The Xd7[E2 O 2 A9E FAGL AeA, A 7Rl 2,
sig AlgE =2 R0u oA £t 7HR], © ZAIA ZHA Kliﬂhc’} EAYHE 1—10} L=k
HAR, @ oeA, ulstd, stEAQl d4de 7HE Al Sold, & ot nRa2 BE 2R

9 ZeAE x50 30%S Eud 2 Yok
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Abb 1  Konzertbesuche in der Spielzeit 2013/2014 je 1 000 Einwohner

Sachsen

Berlin

Bremen

Thiringen

Hamburg
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Mecklenburg-Vorpommern
Sachsen-Anhalt
Saarland
Nordrhein-Westfalen
Baden-Wirttemberg
Brandenburg
Rheinland-Pfalz
Niedersachsen

Schleswig-Holstein

Hessen

A
A 2

AEAAN, Spartenbericht Musik 2016
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<J>-42> 2013/14 A& 1,000

=
=

Abb 2

inund Ei

he 2015 je Ei

Berlin

Bremen

Sachsen
Mecklenburg-Vorpommern
Thiringen

Bayern
Brandenburg
Baden-Wiirttemberg
Deutschland
Hamburg
Sachsen-Anhalt
Rheinland-Pfalz
Niedersachsen
Schleswig-Holstein
Nordrhein-Westfalen
Hessen

Saarland

<J143> 20159 191 SR dF

ZA]: Spartenbericht Museen 2016

3] A
- 35

Eotele Ropol e FAR AGFHe BFH /187t Fobx
A B BABFAYE PEI FhEE mEolth A F 2017
SAAZAME BREANA Folsford HOoB A 24 Rt
NBe PRIE BYA F AFE BRI PASI GITHO

a

Batnebswirtschattliche Bruttowertschopfung in Sachsen
2009 bis 2016" nach Wirtschaftszweigen des Tourismus™

1 500

€

B Verbundene Aktivitaten
d=3Tourismus Zusemme

B darunjer
Einzefande|

W Hauptwirschatszvaige
des Tourismus Zusamme

= darynier

2 y 2007 23 2009 2010 2011 2012 25ﬂ E;:echrbl:.‘m%g::;::
S S S e 2009 20M0 2011 2012 2013 2014 2018 2016
13 AHA] & B g=ol = o
<A A 3 ST N SFE a0 s009-2016W7F KHAL THIALS]
(MES: U7 %, Q5% &9, LobEo/AX 2 R
=/EUTRUE), SA AR E Bk BE/PR] AAE Zo|, A A & EAA
DE ZNAM =S5 =9 ZSto=7|a AL JAS = g7 WE
of, =& - XY - - 2AAH 52 MEXN EFIH =722 HEE EA
(Ab9] - Z9| ZARNO| SIxIBiCh 02 J[BES MKAS ATAl-HT
ARl FRISE A 0B olZX|oje] 2atolmale ARz Eol
EtEsiX|TE o2 X|XAHH - OS2 MEFEHS Hel XX 2=cCt ‘#ol=

109) Statistisches Jahrbuch Sachsen 2017
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- S BAX L FHX|A(Umland)E =X Z & (Zweckbindung, &
A FS 3l SAloff FH

=13 24
= XIXHS Atol
N REE =
stalol, 2slmaHE - 23

=
O3S AEMHME T|H2R ZSITHA - 7|2 2 (=

t
T AUCE A FZ X XH = o0&t S Ol7E SSME FHO FHoie
olgtz #ld, ol ZHME #AHe ZHE gich(F#HX

I

#H XS  Mainfranken
Wirzburg =2te| 2ol s&AIZ|7] 2l =382 AHE A Z

o

ol At&E J|MSIOXF ZHM Fof Ml F= 7| =X XA S2 25tof&
a2 XS /e HY 2HE olE s Atgolch SMl FoME ‘Z=EHIF
ool X J|EXXAH ©YH LSE st HE(Gesetz zur

Starkung der kommunalen Zusammenarbeit im Ballungsraum
Frankfurt/Rhein-Main)’2 Aldst=0|, ol= &3t Z0tE =Zost M dHE
OFE ate =2 J|E=X|AA 2| e A stC

2E =20f-BR0M SSMEFHEHOl SIiste d&olM Z=tolzs X
HEQZE TFFStL Z7[ZX|AA Atole| Z =t

Mol o< Sstch MEFEHe EHEH, g7z wod, oAAdHe

I rir
i
fjo
jr
L}
Ir
o
ro
Ral
2
o

= & o

FHHR2 DAt s&9 Ut 23k 24X HolM X[XAH @EHo £3

=%t @ao|ct
Y Ad=soM= ol 2 AtHES M5,

- Al BAXet FH X|XHH 7Hel @EAM Q= FEAAME 2EI AIUX|
AES 2o AL FS0| 2EIUS M5, 3522 MYEE BE
St chal FHX|XAIF 250 M3 ™o FHoig A

- 7| =X XA ZE M E =Y FHAAM 23 o A2 MY E A

- 7| =X XA 2t 2B EEMEER otoigd 23 APl XA 2 S SE
Adg st DIZERjEtn 2 DIZIXE S Hob gEstEE EHE A
2 15494 C}110)

110) Deutscher Bundestag 2007: Schlussbericht der Enquete-Kommission Kultur in
Deutschland”, Drucksache 16/7000, 11.12.2007
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N FEEA

AEsiridol YA EY ‘®3lo]  Sti(Leuchttirme  der
Kultun)’ ¢+ ‘&5 J7HEgf4k gk ExKInvestitionen  fir
nationale Kultureinrichtungen in Ostdeutschland)’ AFde] thxz <l
TEAY F3de IZAHYCE B S Jrh 20061 LxHE =UHES
o <713 A A(Blaubuch nationaler Kultureinrichtungen)112o] 7]Z-%
5 &A IU7FESAHEAIY, 3713 23M4AE dAEY. AW
stujt)oj Y F o} A AT T3FAEHY doo mep AH9HE
g IFESe T3A4e BEYEET 5 JESE AWAFollA
2 st} 2002 A HAE 2370 #3713 AgA QI
3o &7]# =3 ~(Die Konferenz Nationaler Kultureinrichtungen
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http://www.germany.travel.de

2. B339} X 9 (Kulturtourismus im lindlichen Raum)
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1S 714 gk

Al Al #4717 (the World Tourism Organization (UNWTO))ol w=w,
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Total tourism exports
(international tourism receipts + passenger
transport services)
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International tourism receipts,
Rank 2017 (US$ billion)
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116) www.reformationsjubilaeum-bund.de /www.germany.travel/de/specials/luther/luther.html
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A BFAd e AAZIA=TF 7 we el £3rs),

Figure 1. The direct contribution of tourism to OECD countries
As percentage of GDP and employment, 2014 or latest year available
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Tourism as % of GDP, OECD average Tourism as % of total employment, OECD average
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117) World Travel & Tourism Council (2017a), Travel & Tourism Economic Impact 2017: World, WTTC, London.
118) ofr]otdA1(2018.11.14.) #, Ads o=t &2 '$x1° @ K| o=l ofsizHolu; wgg
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119) Bundesministerium fur Wirtschaft und Energie (2017), Wirtschaftsfaktor Tourismus in
Deutschland , BMWi Offentlichkeitsarbeit, Berlin

120) “E&} g olehs fol= 1980dT] Yol Aoz AT e g2 a0 54

121) Steinecke, A. (2007), Kulturtourismus, marktstrukturen, Fallstudien, Perspektiven,
Oldenbourg Verlag, Minchen
20179 &= F=olA ZN&1E A223] UNWTO F3]oflA Ajeie “Zahg’e] Aol
“Cultural tourism is a type of tourism activity in which the visitor's essential
motivation is to learn, discover, experience and consume the tangible and intangible
cultural attractions/products in a tourism destination.

These attractions/products relate to a set of distinctive material, intellectual,
spiritual and emotional features of a society that encompasses arts and architecture,
historical and cultural heritage, culinary heritage, literature, music, creative industries
and the living cultures with their lifestyles, value systems, beliefs and traditions.”
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@ 718 FEC1EE, BAME EE 9F 5). @ 78 MulA
123) https://terms.naver.com/entry.nhn?docld=1293563&cid=40942&categoryld=31919 /
124) https://terms.naver.com/entry.nhn?docld=730848&cid=60608&categoryld=60608

125) OECD (2009), The Impact of Culture on Tourism, OECD Publishing, Paris
“Culture and tourism are linked because of their obvious synergies and their growth
potential. Cultural tourism is one of the largest and fastest growing global tourism
markets and the cultural and creative industries are increasingly being used to promote
destinations. The increasing use of culture and creativity to market destinations is also
adding to the pressure of differentiating regional identities and images, and a growing
range of cultural elements are being employed to brand and market regions.”

126) World Tourism Organization (2018), Tourism and Culture Synergies, UNWTO, Madrid
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Zielgruppendifferenzierung im Angebotssegment Kulturtourismus

Kenner bzw. Spezialisten Generalisten
Reisende mit einem ausgepragten Interesse an Reisende mit einem allgemeinen kulturellen
spezifischen Themen und Angeboten des Reiseziels Interesse an den Angeboten des Reiseziels

Kulturtouristen Auch-Kulturtouristen/ Zufalls-Kulturtouristen/

im engeren Sinne Gelegenheits-Kulturtouristen Stolperer

Das kulturelle Angebot des Das kulturelle Angebot des Das kulturelle Angebot hat keinen

Reiseziels ist malgeblich Reiseziels tragt gleichrangig Anteil an der Reisezielentscheidung

fir die Reiseentscheidung neben weiteren Reisemotiven und und Planung der Reisegestaltung.

und -gestaltung. -aktivitaten zur Reiseentscheidung  Der Besuch des kulturellen Ange-
und -gestaltung bei. botes erfolgt eher zufallig, z. B.

als Schlechtwetter-Variante fiir die
eigentlich geplante Aktivitat.
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Figure 3.6 Expenditure by international cultural tourists in Spain, 2005-2014 (EUR million)
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2005 2008 2007 2008 2009 2010 2011 2012 2013 2014
Source:  Ministerio de Industria, Energia y Turismo (2018), FRONTUR: La encuesta de movimientos turistices en franteras, Madrid: Ministerio de Industria,
Energia y Turismo.
Table 3.3 Spending by cultural tourists and other tourists, 2014 (EUR)
Cultural tourists Museum visitors Other tourists
Expenditure per person per trip 857 768 473
Expenditure per person per day 267 227 143

Source: NBTC Holiand Marketing (2015)

<3545 2005-2014 AHQl LA A E 1L U BaEEA A5
Hlu, &%]: UNWTO(2017), Tourism and Culture Synergies

OSSN BTAS v|ge| ol YA ALAYAY HF $31472
KB (2708 Me)5tD, 34%2 BRAS ALK|HoAN 20f, Aol
HSIAl BE $4757 4] ofEBFAS O 2@ o{21 O B 25
g2 98 Cf Be E2 &= olumel BIASE HILS(Randy

Cohen, (2018). “10 Reasons to Support the Arts 2018.” Americans for the Arts.)
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< g JARE YF Z7telrbd B E = St 3= pRR7EA| o vH2D,
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| BFAEH] B

W WFAWNAE S s, T, &vd S)ollA

2

7]
7HE

o}
A

koA
2

127) Steinecke, A. (2007), Kulturtourismus, marktstrukturen, Fallstudien, Perspektiven,
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Importance of tourism

Tourism share of GDP and employment (%)

Overall context

Arrivals growth

Growth in tourist arrivals (% CAGR)

Alienated local

Density of tourism

Number of visitors per square kilometer (#)

residents

Tourism intensity

Number of visitors per resident (#)

Degraded tourist

Negative TripAdvisor

Share of “poor” or “terrible” reviews

experience reviews among top attractions (%)
Arrival seasonalit Difference in arriving—flight seats
Over-loaded y between high and low month (ratio)
infrastructure Attraction Share of reviews limited to top
concentration 5 attractions (%)
Annual mean PM10 particulate
Damage to nature Air pollution concentration (micrograms per cubic
meter)
Threats to L
Historic site Share of top 20 TripAdvisor attractions
culture and RS
. prevalence that are historic sites (%)
heritage
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134) McKinsey&Company, World Travel&Tourism Council(2017), COPING WITH SUCCESS -
MANAGING OVERCROWDING IN TOURISM DESTINATIONS

135)

World Tourism Organization(UNWTO)(2018), ‘Overtourism’? - Understanding and Managing

Urban Tourism Growth beyond Perceptions, Executive Summary, UNWTO, Madrid

136) ¥

SIS FESHAl A2 F=olA, SAlol

_83_

&5 (Carrying capacity)s =&, FAA, Ate]2ebA g mpujet YR AL A
gt WEAE Y2 4 e wEAY Ao A (UNWTO)



Wi

o°

- A ZAAe] AR EGE 2 A9 Y

e

o
,.__NO
)
fay
w7

<
"o

|

w

a

=
-

b, el

o
=

°©

T

=]

7}

4

stk A

=

) N

i<l
1

]_

S

==
3

Fed 7}

s

st Ay

Aol HAdolth

DD E R

_04

]

=
_’__U

)

°
yul

A A3 At
el

|

o

[

-
o

TR L] T EA JIZTHE ARE
&

W Bzt

}
T om A7l A

B
i
AL

lg

)
)

Hlo

g} uE

b},

]
yil

A Y

L AALslo] B o]ofo] Bolg % U

) N

T

2

[

]

L

+

3 =UEY So= aotEn:

===
‘:l:"

f| &A 2= o]

o

_?L

e

al

]_

S

3} BE °]
£%

|

o

=
T

23 dlo|elu]o]

=
=

&
H
X

i\

2. 27}4x A

-y

-

}719

°

tct

experience the capital like a Londoner”X{

°

7C>|-

T7t

(=]

X
—

St =

°

[=3|

=

|
Detourism: Travel Venice Like a Local
g gl X[&It

“

o Be] RAg WFel 4] AAE T

=l

70l

t= d27F AACH

_84_

7}

=

o

At Ol 2k26%

SoE sl 20149 &S ‘the North Coast 5000 Oo|HAME[E S ZI} 2017H0
SHO{s B

|

—
—



K
il

KA

HEFOEF O

=2k (Promote the dispersal of visitors within the city and beyond)

F (Promote time-based dispersal of visitors)

-T'6F7I-I

F

i

Xl 70 e (Stimulate new itineraries and attractions)

I

)
=)

F

i
Z (Review and adapt regulation)

ot
=
2 Al
Jurn B3
- o o

Al e} oRz
=1

4 A HE

{2t

X
(bl

F0d CH A (Enhance visitors’ segmentation)

S

=2

5

74
o

[l

ir
I

K

—

tAl gt

°

[

o
i e
ZE X

ESEST!
e

—

o

0| 0§

1774 X571

4 X

=

(Ensure local communities benefit from tourism)

3

A
o

M=Z22 TAlopdct

[

= ZH&E(Create city experiences for both residents and visitors)
of

=

©

4
ZH0{ Al 742} (Communicate with and engage visitors)

4

o 1t

[7h 2t gA 5

ARIE 2 255t E04 Al 74 2HCommunicate with and engage local stakeholders)
=t

[

2iet A|IM =2 7HM (Improve city infrastructure and facilities)

TAl ZE2YotHct 7

H_ﬂ_

v

o
=

AL RES|

()

T}

[nl)
il

H

of

Al ¢l
5

o

-
-

ol

D BU B3 tf2xX MA (Set monitoring and response measures)
PNI-PN

o: x| of

8:
ofof

=

=

E

124
2k
-

(i

1

S E A ot

Mt 6 A

3. =2

S
x

KO

ol
ol
R0

H

1
T

pn
ol

)
1]

7

k=l

ct.
FAKEZ L

[l

¢

ofu
ol

ofu
ol

1o

0]

o
r
il

7

ofu

7
ol
U
il
pal
E__

o ™

N

=
[

prud

H

0o

Off A

o7} AF= o|olmf

[m]

!

[=]

=

|2
st F

k=l

|E

=
2|
o

3

oAb

NERESE=PN!
o

F

=

o
12 7182z Z2UH

A
=~

4

SHE =X
FCF A|ZFEEA2E X

A

q

O:
=

S

HEEARRE AtOf 2|

0o

g

2 O[oX|A

=

—

=
=

b

o
7| FEf XAt

S

5 2

ol
el

04
Kk

0l

H

iy
110

i6d

o
3l
"

M
<y

5

At

het XE7tsd, ®2

10. AIZHH ) 3

Uj

A
o

&stoy JsHolch

B

.,
1o

K
i

|

ol
20
K

ol

tH
70l
oF

o
Uk

_85_




®l
R0
0|0
K

H0

e

al
]

V. X|d 23§}

LAY #FAH £4

]

[e)

F RS FE UEAANA o]FoHan, o

A ¢H(Tourismusperspektiven in landlichen

=,

<)

9
Riaumen - Handlungsempfehlungen zur Forderung des Tourismus in lindlichen

=
=

o] St
5

oy
L

sl

_]

3} oA

|

)
o
A

pzel

A

- A9 AA

Nio

B

o
ar

@& HH A Mo =

wjr

_nwo
,_n%._

Oé]}\ﬂ /K—l’ u]

=
T

O7 575710l

79]

—_—

—Z

ir
g

<

A - A4

2]

HY=FHA:

oy
T
JJo
T
s

N
e
o))
K

mw
g3
)
o N
wow
oF Mo
W o
gy

T
o B
o <
T W
CUNGY
N
N

03
3 -
X B
R __OE
H =

X
i
N vi,
e BT
E m%
pl )] ﬂl
o R
o 14
< 7|

C oA & A7 AW Aol AA A 7HA

T
ang
N
0]
ujy
Hin

)
o=

AR BA, Ay REOE B

2 Ao} W

_86_



L

)

@32 gA" Bl gte AFyAelAd, B, &

H

ol

- DMO2] AHA| of ofA] =RI(RS)2] 5, <

Ho

2
uiin

B} AFAEAE BEE

3L

A7

A Bgrh 2 AAgAHl =<

HozA ojm e} |4

7] ¥

1
-

AR Ao A

1E

19} Z1#o]

R

‘%

N

Nfo
e

e

7
..mo
il
T

Hlo
o

B

B &, ®=7] ol

1)
I
of-
ﬁo
JJJ

—~
o

T3t
FHUAY 27} 83

1
&

- Fhel

Abol o]

=

o

sk, Al

_87_



o7}

=
=

o]

e

=

Sl vAg o
b,

9

o

TE QA<
o] gL wl$ oF

1

0.
H

AR A F
- v} olUME B} YEYT ulH

N7 E 279}

=0

)

w

gan)
w7

o

o] YESL Fof 7|4

=
=

: =2 AFet 747 el e BA, vHAl" &
FaL A|Hol A & &FNE, Ao e F1A 71|, a3

Far wf ol A

<)

W QZebl BRAYA

)

A AGAL T2H 29 upAE FelkZA] DMO 98 =)

RUAol e AA
@ ATz HAsk x| AAA

T

1

A

72

olH, AFT} ME7HY

Aol A

]

o
=
A

-

o
Njo

—_—

o
wr

_%u
o
N

)

°
yal

oo]:

5 o

L=
o

, A7 AN, Tho] =50
_88_

Ao &9l = of A(Barrierefreiheit)



MEABI =7 FAHA B3 7N
o, /A& A H 29} /\}%IXP%% 3"4"415&
1 L

MEYIE FFEEE /AL

Q1

off _1
flo
:L
R
_Q

&3t 47
- EARIz A, CLEM]Olé AN Aw, A HHske A A
- FAAAE SR AUAE FE AY
- Z4zke] B HA o
HES T 759

- EAAE o

= 3]
- HEYA dEHS 54 qF Ade T 45 B
- AxAH AL JMsA steE EY Alold A AlE
- BR% EX ok b 71D ATl Uk e
- B fed AEHE&YAD
- 27 ®H 5 AA &%}71]51
- Y EYF 3 =

71, 959 48 &4 Folth

Tourismus NRW e.V.

Kompetenznetzwerk Aktiv

aT. 0

Erwachsene Paare -
5 Fahrrad fahren > Stan(‘!ardlslerung
- Entwicklung von Produkten
< Golf : i
— Zielgruppen-Fit
— Qualitat

E)
. . — Innovation (Trendscouting)

~ Marktforschung Produkt- o .

Familien : ) k
> FurSport - Bericht an Landesverband management > Informationsauftrag "~

- Fahrrad fahren Tourismus :

A NRW e.V. S

[ —

Best Ager

- Wandern

- Nordic Walking
Zi e

—_
- Darstellung der

Produktlinie
auf der Website

.de/aktiv

Zielgruppenausschiisse

—_———y

bsite: www.

= Kontrolle des Strategie-Fits
- Coaching (Trends etc.)
- Unterstiitzung bei Kontakten

- Koordination
Vertrieb (selbst
oder iber Partner)
zu Leistungstragern

- Empfehlung von
Standardisierungs-
offensiven

c
4
=

o
B
@

(-3

Der Aufbau der Komnpetenznetzwerke orientiert sich an den Zielgruppen.
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(Tourismusverband Altmark e. V.)AIA M1 XAl s7t=S2 <5 5074
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stof, JiQl AF ARl JlolE Foiel EYHo|HETL =Agn HedTL
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Klostergarten / Kloster Jerichow % 4 & Histor. Géirten im Freilichtmuseum 9% s @&
T - 2 2
[ 16 P was, Do / ripe b by et

14.-31.10, Di.-So., 10-17 Uhr, Eintritt:
3 (1{‘1. P, erm. 2 €, Familienkarte 7 €,
Kinder unter 6 J. frei; teilw. rollstuhlgecig-
net, Fiihrungen auf Anfrage miglich. 20.5.
‘Wie zu Kaisers Zeiten - Zeitreise ins{uhr
- 1900, Vorfihr., Mitmachaktionen, Hand-
werkermarkt, 22.7. Getreideernte, 26.8.
histor. Kartoffelernte, 3.10. Erntedankfest
Bingefgt i das Baencomile, zogen
nach bistorischen Vorbildern tmg%l
Giirten und Nutzflichen die Entwickl.
der lindlichen Gartenkultur und ibrer
?hnzenm‘elﬁtll vom 17. bis ins 20.
S$8  Jubrbunderi, Veranstaltungen auf
wwne reilichtmuseum-diesdorf

Grisfe: Krdutergarten ca. 8.000 nv?, -
Klostergarten ca. $0.000 m* ‘\;
Apri ORe: . 0:30-18 U, .

-OKt..
Nov-M; -S0 10-16 Uhr,
Schliefzeit: 24.12.2018 - 8.1.2019 ”
@ Einwit: Kosteranl. 5 € p, 350 €ab 15 P,

encale (Mai-4

sanzjihrig vor Ort, rollstuhlgeeignet
Km'uhmnm mit Hochbeeten, Feldfrucht-

8 und Farbergarien, Bauerngarten, Braille-

Garlen, Paradiesgarten, Neuer u. All:r;

0 irten, Rubegarten, Innenbof, Nab-

erbolungsgebiet Bucher Brack

Stiftung Kloster Jerichow - Am Kloster 1 - 38318 Jerichow > Tel 0383431285
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(Feinheimisch Schleswig—Holstein)> FEINHEIMISCH

Genuss aus Schleswig-Holstein e.V.
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B 5 AL T3AFZ2 IS A Fal STHe).

olfl wjAoA SLAYFF| A= 2013 AE2Kder Koalitionsvertrag)
oA E3l#F oJUMEHEE AZe7IE AAska, 20159 8YH-H
2018 6€97MA| A=A E3ld3 BHArAR HEs Jidsta &
3} - #AFY AR aHE 2]
stATh oA AT ANAFY AFHF ARAEY FH d e
2 T3E A9gHFe d4se s & o
¢} QutE FAEES AT FY

AFAANAA T F3 st =D 333 3] (Deutscher Tourismusverband
e.V.OTV)), =Y7dA| A4 (Deutsches Institut far Wirtschaftsforschung Berlin
OIW), E93x  AFAXEOwif-Consulting GmbH), ZFFo]d 3 ojel
(KULTUREXPERTEN), ©E] AFe]E(r. Scheytt GmbH), w|tjojnpg] 7A€
(mediamare consulting GmbH), A1 =<7E}Q] 8 X 3] AKSandstein Kommunikation
GmbH) &°| #3-#F-ETHI| Ao sty Z2AEE A3t

‘FHEA S HFEA A o]DA AlZoA EstHFs B3 AZ7M(Die
Destination als Bithne: Wie macht Kulturtourismus landliche Regionen
erfolgreich?)@t o]Eo2 2015d 8¥FH 2018 6¥€7FA] WA=~
Y & A Al(Oberlausitz-Niederschlesien), L 2~E X 2] A~8=(Ostfriesland), 3
A3 A (Zugspitze),  FSE-H| AF--H] €l ¥ 2 F(Anhalt-Dessau-Wittenberg),
HZAR =23 SHEAY(die Mecklenburgische Seenplatte)?] 57] Aol T
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142)

143)

144)

MGO: Die Marketing-Gesellschaft Oberlausitz-Niederschlesien mbH Q®z}2X|=-UH &g
Aol oA Y @3], https://www.oberlausitz.com/service/mgo.aspx

Reformation in der Oberlausitz - Ausstellungsprojekt Luthers Erbe, Topomomo, Via
Sacra, Gartenkulturpfad, Via Regia, Via Gustica

www.gartenkulturpfad-neisse.org
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&) AHBautzner Musiksommer, ViaThea), &L AL AT, 67] A A
SH(Kulturregion Sechs-Stadte-Land) 53 F7} dAE 4 Atk

<J-64> X925 o]l ME]JH o]u]X], &&]:www.gartenkulturpfad-neisse.org

- E5he} WG Abolo] HET gy EEEES AU
2 vAES A HEge dFE dERTE

- EB209 #¥ HirlAge] =
71&e] i AALEA S AdE 0
& E34dY A o] ZRF
UES Az dZAHo o atm, oof . T 5
A MGO<2] E3}33% ulA| g E3E= 7o) o]A ot}

Fo] o] - AAART o437 JIXNE HE: o] ZEAEY FaA
A3 &} FRIES FAA 7] Z3}X

o|2 Fojel 222 VIAE FEY 5 3

doz SAAAYN &9xde FAde AsE -

0]
DA T
7239 FL de Yz AdA FHEESTERE AAT Aol

rlo
_>a

ﬂ rlo OH

Wi
—_‘—‘4

@ T E-H A1 ¥l ] 2 F(Anhalt-Dessau-Wittenberg)
TEEAHoz AAM-L3E Fo &3, 47H/\«] Frul =5 A
AAA-ESH 4] A& e tiws] 23}

AT FEMY A HEIF LG FFol/ = Ho.

:[o
s
S
oft
_i

rsﬂ
X
2
S
A
o
-,

PAZEAE FAE ‘JQTE-HA-REHZT AAFAAY &
33 3](Tourismusverbandes WelterbeRegion Anhalt-Dessau-Wittenber
gl))” =4 20173 39FE Z=AHEE AZeit. 72 YAl ‘o
DA st F8 FUAIYE S dolA A £3ef ArtzEafe 4
g dEla gy oR frE ARV O AE9A NEE HFREIFS

145) https://www.anhalt-dessau-wittenberg.de/de/
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Lutherstadt Wittenberg

35km 2Lkm 25 km

17 km .
Gartenreich Dessau-Worlitz

15km 6 km

Biospharenreservat , Mittelelbe"

Aol BF3 T3ligd AdS

O A E3AL(Leuchttirme) & 37§49 Full2~= A A =354k

AW 2 2 507l & X (Lutherstadt Wittenberg  ‘Martin Luther und die
Reformation” )

- HALS--2 & THF B985~ (Dessau-RoBlau  ‘Bauhaus’ )
- Qv = A (Oranienbaum-Worlitz - “Dessau-Werlitzer Gartenreich® )
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und Industriekultur’
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2 H(Annaburg), ¥ &1 Z1(Bernburg), BIE]HAE E-3(Bitterfeld-Wolfen),
F 2 A(Coswig), =d|2~E}F-A(Gemeinde Muldestausee), ZIH| =
A(Kemberg), A E(Zerbst) 52 =A]

@ AAAAFAR] Aud FH YEHESTY (das Biospharenreservat
Mittelelbe)-& HIEgH 110l =4 Ad3A(der Landschaftspark Goitzsche),
ey 3tolw] 2 -ZF<U(der Naturpark Ditbener Heide), Z#™ # 3
H(der Naturpark Flaming) & ©&3 s-A93 83 AAAF B3
e, T34t AdA Bl AR AR BHRE FEE T UTh

N
>~

O

d
g 2
b

i

I 2 34 sU(Ful=E AAFDS T2 =
HFAS o= s, FE AYrt e TS
< BHo R 3y, A d¥UY 2xx == AdABRAE

9]

o
Rt

N _1[.[]
=
o\

t

o

I<]
pul

o

rr



2016 BRA o) 10%E fdol o2 FrHaUulel, Bold, WY
oIl grom, 2 vl weh vE BRAE Z7kstn ok
20164 %8| A 1137000902 A o] e o 88 Hol &
Atk BHA B AR/ 249 HER AGe] HEEE, frE
AsulA o} BFPH FHIAE FANE BRAEL TR

(—f

oo™
86 touristische \/
Attraktionen

in einer Karte 9 & 99

R

www.welterbecard.de,

<IHO>AA ot gAr 7tE 23 Bl ARRA|E, EX]: MAEetaAE S H 0| A]

HFAS 2% MAESFAE FF=(WelterbeCard)146): 2] o] thefsh
T EES AR AvstE AT o R 2016L4 129 7Y =
o, 8670 E3AA T AHI2(FAY ﬁiﬂ, Frd, TY9AY, 2x=
gE5 )= ol8e F A o #H |H %uﬂol A, #Holx&E F
SNS A, AufA, FFAxwolA /‘i]Ei e 3 TR

- Ao A FhEo Y AAEE Eoliu, FUrAES 43}

- 71 EFOE AAES A 7IEE AR

- MAESH4EY] AMEREH 7 E S 7H/L3}”7 Chuf A 3}

A

CABRME = 271A PEH

f4 ¢}
& B4on AN FREA ZRHEE A9
xOAE =X 2o A|FEZEALE fle HOIHE TSz E &2, 2017
A 48 J|E, 5314702 FHETF Eof =2 215018 ALEE A2 FHA.
SAAPY 9 5 A FF AR FeldhE 20179 F
A 50054, 20199 H-9aS 2 100539 & AL Fa) A%
49l A3rh el

ll

H2EZg o ASUD, SolEx WEASS AR FE 2o %3
i, AERATIG AZF Rt o) #2016 WEHZEE, AFHA
e 2z 2uke] o] WEIT BE 2~4Y BE A Yo HEAT

146) https://www.welterbecard.de/
147) https://www.ferropolis.de/

- 102 -



==
’:l."

Al 2ol HEA

===
‘:Ii‘

Q]—

o

=

Holx &LAlo)~E &g

A By HEE muys o2 AT

[

=

A B S| FHAGe] Bohofrlmz

£ 4] www.ferropolis.de

- 103 -

<1¥67> Ferropolis ©]0] %],




A5AY<s F3-APst=d,
#3F =3#FA A (Leitfaden
Kulturtourismus Brandenburg)l4®) & A}#|ZA] QoFs| R A} i},

BgHREg FE PESA WY ADLFE WH o 29.654ki,
F 248549 B, FEEE 849/kiE SUAE 71 AdFAET) B
o} 1618 Z=2ojAle] T ol ZEoAl A= FAAINOH, HlE
o o WEde B
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A A, 671 FHFEH 2070 =7, 1,600970e] F=d w3, 31719
B3 vplswEa sFUos 98t
TESE F 33,000kmol] €5t =22 oF 3,00071e &4, AA F
o] 1/30] AARZTFHoZ 11749 AAFTY, M4 2z HE
1 B & -9(Flusslandschaft Elbe, Schorfheide-Chorin, Spreewald), 174~2] 4
A Al Ak -f-2KBiosphirenreservats Schorfheide-Chorin), 2,000kmol] E&l= Ak
= e AAARS ABech =3 F 7400kno] 2= 29719 A
29} oF 4,200km Aol 496742 AHA-sHYATF e AHF
, oF 17070 ¢] AFAH ket T/ FYF2d = EAstal Aok
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S ATWES AT 2k - 1¥H SO olEge AL ol BY
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M, IT - e AoAY - UA - A - BESEY 5 RoklA 4
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148) https://www.reiseland-brandenburg.de/

149) HIEd AlY] wtegh BAE HES 2 gtk o] AuiA. HEda Betif a3 AX|HZS gdds
+ HEH-BddR 23 IA53g2 AL 20129 7Wgegold oy, 7 3/1E A Aghde] 2A
02 202097 WES AISHROLt HBARG OB WA Pk AlRte] ALHE CHA SlAF
ojde gt HEY FUSS A Ahoisty, UX|Eo) F&oj71E ¢ Aojsit= Wi vttt

150) 2016 Landestourismuskonzeption Brandenburg,(2016), Ministerium fur Wirtschaft und
Energie des Landes Brandenburg
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® Deutscher Tourismusverband (DTV)
e Deutsche Zentrale far Tourismus (DZT)

o ZAB Zukunftsagentur Brandenburg GmbH

o Clustermanagements in Berlin und Brandenburg
o LEADER-Aktionsgruppen

o Kommunale Wirtschaftsforderungen

© TMB Tourismus-Marketing Brandenburg GmbH

o LTV Landestourismusverband Brandenburg .V

o Tourismusverbande der Reiseregionen

o DEHOGA Brandenburg e.V

® VCB Verband fir Camping- und Wohnmobiltourismus
im Land Brandenburg e.V.

® Brandenburgischer Kurorte- und Baderverband e.V
® Bbg. Ges. fur Kultur und Geschichte gGmbH
5, © Naturpark-/Nationalparkverwaltungen

%\\e‘g\ew\(\schafr y GSSU/? ° ;Qmmuna\e Topurwsmusverbagde

e Kammern

Y A 3
el und Verbrg, _ eproagoeV
o - ‘5:94; e Biospharenreservate

o touristische Netzwerke

Gesellschaft
Heamuwin

e L andesregierung Brandenburg
® [ andesamter

@ Hochschule fir nachhaltige
Entwicklung Eberswalde

o Landkreise und kreisfreie Stadte e Universitat Viadrina
o Technische Hochschule Wildau
© Universitat Potsdam

e BTU Cottbus-Senftenberg

o FH Brandenburg

o FH Potsdam

e u.a. Forschungs- und Bildungseinrichtungen

o Kommunale Verwaltungen und Amter

® Bundesregierung & Europaische Union @ Berliner Hochschul- und Forschungslandschaft
® Bundesweite Hochschul- und Forschungsland-

schaft

v

Wirtschaftlicher Kernbereich
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wZAY 70%7F @A BadEEa @3 F8 olfdtal §H
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AL omdt. Bxa ZA0A Hlol |
T 183 AAEAS AYAN, $EE =323 2EHAE E 5 U
w3 B3bd AP e B3 AP 2E3Tm G7re dows, dAH A
A BACIA QHEe AL £ Q) HEER=g Bgo] HAe B
A g1 T FAmzE gaholgn & 4 gt
BEdReg BEUgae o8 BaFAs BegFAzte] A ¥
ge A&E wHos ofdzix AR Lo HAUZe] REITE
o)7o] Bt E3huge] FAYE AUsy] 98] HeEREn F B3R
+ 201198H  cd<sext 2349 AAY  siEKompetenzentwicklung in
Kunst und Kultur)’ A Hol wte} £33 z2AEE Y3t == B3}
AE ggos A n 580 2L Fa, OFESBFAH 274 9}
A7) @] wE WS, ook nlAEES Folol ulAE A
A AN, @ESEG Fokol A 52 4 bz W) So] Hrly|Rolo)
w3 20129 BelREs F By Ao E Balase) 5t &4l

HadE=23 Fo  #PvAELS BERR=E3 dF0AE
(Tourismus-Marcketing Brandenburg GmbH, TMB)ol|A ©3-3ic}. E3}3333
BT FFoA ‘AAGHA - 83, FHEEL FHlo| 74, +3}
(Z2olAl E3l-74h dldw)’ & AUVIA=E, o|n|A HutE &3}, A
A, AHRA, &3 MLCE 243t old we} AP Eoks T4t
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Die Tourismusmarke im Uberblick

” =
Brandenburg Titel Al
Brandenburg ist die aktive Naturbiihne und
kultivierte Landschaftsinszenierung Berlins Essenz der Marke  deic sHA]
am Wasser.
f, ‘ beruh,igend ‘ - Markenwerte S R=R |
Bewegung in der Das P 1zial an Wasser Das preuBische Kultur-
Natur macht Branden- nach ndent einer erbe, das Kunst- &
burg zu einer der attrak- sgleichenden Destin w Kulturangebot sowie
tivsFen Rad- & Wasser- Die Na d der Gegens tz  zeitgeschichtliche Substories u 7]_ Ao
regionen Deutschlands. zur pulsierenden Metropo Denker und Vordenker o =0
r B Brandenburgs begeis-
tern.
Land um Berlin Wasser ' Spannungsbogen Inszenierung A=
Eventorientierte Gesellige =~ Genussorientierte Qualitatsbewusste Intellektuelle .
Smartshopper ~ Familien Natururlauber Entschleuniger Kulturliebhaber ~ Kernzielgruppen ZRr15
(1 1 | N [ J [ [ | s aaas
@ @ Erlebni It =y =
@ @ @ rlebniswelten A3 Bof
Landlust Wasser Tief durch- Kultur Horizonte
ausleben entdecken atmen erleben erweitern
<JH70> BdUH23 = yade gl 7] 7013 £X]: www.tmb-intern.de
3T = = o HLF o S
WRgE NEH oA ShA, E3EEe 2 aHS BT
[e) = = 2 5l3 o Z= 3L =
B TALAS0] BEY EoRit 3 EZEIOML Jded HUbE 9
S B &=L 3z [e] = =] = B
o)A WA FHol Rt FAL ztHoR T, TE BollAE B
== === = B it & = = o)
B9 Adsts FEo e Boke] BRHFS0] EAF o} Ak o
5 = Iz % ZT
3 Rolrh YA FEel HWojdttd A B BETE "ol
= L= =3 My A A 4 =1 Ay S = =
T ol gtk wEks 3 FAEE Bl s Z2a9s dEs)
o, RHAIR S ok jith GAE R,

VA AAAYE BRFALS 2E FAF
H

29A: ol T A A G o]
k

3P ERZE O viE ol wel thE2A nAR .
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)
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www.tourismusakademie-brandenburg.de
www.barrierefrei-brandenburg.de

www.museen-brandenburg.de / www.bundesakademie.de

154) www.potsdam.ihk24.de / www.potsdam-guide.de / www.bvgd.org
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@ VAR EXTFES A-QA E3lol| &7 Kintellektuelle Kulturliebhaber), 715
(gesellige Familien), F&loll W7Het N (qualitztsbewusste Entsdﬂemnger)i a4
© ZERUY . Z=I A HFetal 5EITS FEsokith B

% Ulizjgi Aot b o, slol=Folsl WAL B2 ook, wr
5ol Fhsslof B,
D eERInAE: AnlEE BBPC SAEEA ARUAM, A1 7
A oo 5 @e o] ABYolt AdmtolAdS Fa o] Fol
- =l 7)7]e) HEE QIEU AfolE 45
- QR-Code 5 wule) ©)7) 3
- zoqlol, TF ZHlolx 5
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- Facebook, E{IE ¥ Co.

Never-ending Customer Journey

Db QlEtl, EHP°'7I7I Mo 2 CXEH MH[ATE S S8iX|10, &gt
AlZboll Mztglo] il s7| 7, ofA™EE =5 - o2k XA AT, FHAn HIL S
of AA[Zte=z O|$01’.§.'. 0I"101I— Mz m=2 EXstd o4y IEF0| A=
ob7t= =FI1E|E @**(Never—endlng Customer Journey), 3| o{adi ME £Z ot
off 2f CHANAM CIEUl ALEO| &

1. (&8s D| MA: Youtube, Pinterest, Instagram, Facebook

2. 838 =& 23 EHOIXN, 211, Tripadviser =

3. HIE I ol =2, Skyscanner, booking.com, Airbnb, Hertz, DB Bahn &
4, (I L XE: Google Map, Google Trip, AUEE S

5. AlZ "It 28: AL0ICI0, Tripsadviser, Facebook S 159)

AR, BERIREET Ef0] A AldS I3 diEHule] AAAT|=
Ao Aoty E3le} Az = (A A), fﬁ}% ZPOU Oﬂﬁlsﬂr ?ﬂ?ﬂl Xl"ﬂ
] o)

50 EgY o= 35to| & (Kunstwanderweg Hoher Flaming)
|FME 232} HIE H x| Alo|of TIXIOF §01 Zofal Xz’ o st
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o of=TIESe =2t MK

s 20074 =% M 17km, 20104 16kmof| 9F 28712 o =%t&E0| A& &

155) Bundesministrium fur Wirtschaft und Energie(2017): Wirtschaftsfactor Tourismus in Deutschland
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2|8 AF2| E(Von Birnen, Gedichten und herrschaftlichen Hausern)
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156) www.kulturfeste.de
157) www.kulturstrategie-opr.de
158) www.kulturtour-oder-spree.de
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ECONOMIC OUTCOMES

(a) Output of cultural goods and services
- Volume and value of local production of
cultural goods and services:
by product group
by industry
- Value added in local production of cultural
goods and services:
by product group

by industry
- Value of cultural production per head of
population
- Value of cultural production as a

proportion of gross domestic product:
at regional level
at national level

(c) Exports
- Volume and value of net
cultural goods and services
city/region:
to other parts of the country
to other countries
- Proportion of cultural to total exports
—Import replacement by domestic production
of cultural goods and services

exports  of
from the

(e) Tourism
- Number of tourists whose visit involved
some cultural consumption:
coming from inside the region
coming from the rest of the country
coming from abroad
— Tourist expenditure on admissions to
cultural events or for participation in
cultural activities:
heritage visits
performing arts venues
museums and galleries
other cultural tours and attractions
— Ancillary expenditure directly attributable to
cultural tourism:
hotels, restaurants
transportation
- Attitudinal data:
tourists’ interest in local culture
cultural interactions with local community

(b) Employment
- Number of new jobs created for artists
and creative workers:
in core arts industries
in wider and related cultural industries
in industries outside the cultural sector
- Increase in wages, salaries, incomes of
creative workers
- Reduction in the need for artists to
access unemployment assistance
- Increased opportunities for artists to work
full-time at their creative work

(d) Business development
-  Number of new creative
start-ups
- Improvement in entrepreneurial skills in creative
SMEs
Creative clusters and hubs:
establishment
expansion
Inward investment stimulated by cultural
attractiveness of the city or region:
- in cultural industries
- in non—cultural industries
Cultural content in city branding attractive
to incoming business investment

business

(f) Equity in economic outcomes
- Distribution of income and wealth:
- trends in Gini coefficient1
-gap between richest
members of society
—-Poverty alleviation facilitated by creative
economy development:
- number of jobs created
- increase in income levels
- Economic initiatives to ensure equitable
community access to cultural participation
and enjoyment:
- free  admission to
institutions
- affordable prices for admission to paid
cultural events
- programmes to assist low-income or
disadvantaged groups to access cultural
resources.

and  poorest

public  cultural

SOCIAL OUTCOMES

(a) Social cohesion, cultural diversity
—Cultural identity:
proportions of different ethnicities in the

(b) Human rights and non-discrimination
- Gender equality:
proportion of women working in cultural
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local population
- shared/common
culturalidentity
- distinctive features of cultural identity unique
to city or region
- languages spoken at home
Intercultural dialogue and engagement:
- platforms  for inter-ethnic  contact
exchange
- multicultural clubs, societies, associations
- festivals, fairs, etc., celebrating cultural
diversity
valorization of “interculturality” in schools
- Social capital, peace and security:
- trust towards individuals and institutions
lack of crime, violence
lack of inter—ethnic conflict
tolerance, openness in social interaction.

elements in local

and

(c) Educational outcomes
-Number of children studying arts/cultural
subjects in school
-Number of children engaged in extra—mural
artistic activities, including:
learning a musical instrument, singing
- art classes, ballet classes, drama classes
creative writing programmes
- Number of artists employed as teachers
in schools
Number of graduates from arts training
institutions.

sector
- proportion of women in decision—-making
or gatekeeping positions

- equity in women’s access to cultural
participation
- non—discrimination against women on

cultural grounds

male/female earnings gaps
- Minority rights:
recognition of appropriate cultural rights
and consistency with basic human rights
freedom of religion
Freedom of expression,
censorship

no arbitrary

CULTURAL

OUTCOMES

(a)Cultural consumption and engagement
Attendance at cultural events and cultural
institutions:
Number of attendees, by event/institution type
number attending cultural events /
institutions, as a proportion of population
composition of audiences, by age, gender, efc.
— Bxpenditure on culturd goods and senvices, by type:
- by individuals

by households

cultural expenditure, as a proportion of

total consumption expenditure.

(c) Art-form development

- New work produced, by art-form

- Public art:
number of new commissions
expenditure

- Innovative use of new media in the arts:
in production/distribution
to expand and extend consumption

- New ways to express local cultural identity
in art works

(b)Cultural
activity
Number of people engaged in active
artistic pursuits including (indicative list
only):
creative writing
amateur theatricals
music—-making
visual art, craft, photography
- Time devoted to cultural activities, by type:
passive consumption
active participation
- Volunteering in cultural institutions:
number of people volunteering
proportions of time spent

participation and creative

(d) Culture in external relations
- Touring outside the region by local artists
and groups:
Other parts of the country
abroad
- Representation of local artists in foreign
art fairs, etc.
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- Cultural maintenance:
restoration of built heritage
conservation of art works and artefacts

- Visits by artists and groups from outside
the region
- Artists’ exchanges

- visual art exhibitions on environmental themes
- drama, music, dance with environmental
content on stage
- creative content in film, television, social
media to convey environmental messages
Active engagement by children in creative
activities  dealing  with  environmental
questions:

at school

in the community

(c) Traditional knowledge
-Management of natural ecologies
landscapes by indigenous communities:
- maintenance of skills

- demonstration of best practice
-Access to traditionally-recognized  biological
resources:

- protection from exploitation

- possible intellectual property benefits

and

maintenance of locally-based cultural | — Twinning with other cities to improve
skills and traditional knowledge. cultural branding
ENVIRONMENTAL OUTCOMES
(a) Educational strategies (b) Arts as an exemplar of green
-Use of arts to raise public awareness of practice
environmental issues: —-Environmental responsibility in arts

organizations:

- environmentally aware design principles for
theatres, galleries etc.

- energy efficiency in building operation and

maintenance

Individual artists:

- demonstration of environmental
responsibility in creative practice

- promotion of sustainability principles through
art

o

[HA 2] 22o| X[GAFoAM RUE = A= AHXE
=K X ® A 9 MU E
Average contribution of direct tourism
Tourism share | 1© GDP (as percent of total) and
of GDP and employment .(as percent. of total) in
2016, reflecting economic importance
empl((g/z)ment of touri_sm |
Overall | Importance Source- Worlq Travel &  Tourism
. Council analysis Arrivals growth
context | of tourism Average annual growth rate in
Growth in international  and domestip arrivals
tourist arrivals ”O”? .2.011 _to 2016 given qata
(% CAGR) ave.lllablll.ty, !ncludes only. overnight
arrivals in paid accommodation
Source: Oxford Economics
Number of Calculated as 2016 arrivals divided by
Alienated Density of visitors per the number of square kilometers in
local . the area encompassing TripAdvisor's
residents tourism kic?lriwaertZr top 20 attractions for thel destinatiqn
Source: Oxford Economics, McKinsey
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#)

analysis, TripAdvisor.com

Calculated as 2016 arrivals divided by

Number of th lation in the destination (usi
Tourism visitors per © popliation n he destination UsIng
int " dent the same definition of each destination
intensity resiaen as arrivals data)
(#) Source: Oxford Economics
Share of Data captured from TripAdvisor’s
Degraded | Negative “r)oor o”r top 10 attractions in the.destlnatlon
. . . terrible as of July 2017, measuring the
tourist TripAdvisor . . . . .
. . reviews magnitude of negative sentiment in
experience reviews o .
among top | visitors’ experiences
attractions (%) | Source: TripAdvisor.com
Calculated as value from month in
. . 2016 with highest number of
Difference in . . .
arrivina—fliaht arriving—flight seats divided by
. g1lg value from month in 2016 with
Arrival seats .
. . lowest number of arriving seats,
seasonality | between high . .
representing degree of seasonality
Over-load and low .
. (used instead of hotel occupancy
ed month (ratio) | . o
. given more data availability)
infrastruct R
ure Source: Diio
Data captured from TripAdvisor as
Share of
. . of July 2017 and calculated as
Attraction reviews . . .
R reviews of top 5 attractions divided
concentrati | limited to top . .
. by reviews of all attractions to
on 5 attractions | .~ . .
(%) indicate concentration
Source: TripAdvisor.com
Data captured by the World Health
Annual mean | Organization on annual mean
PM10 concentration of PM10 in cities for
. particulate most recent year with official
Damage Air . . .
. concentration | reporting (typically 2012 - 14  but
to nature pollution . . oL
(micrograms | varies by destination)
per cubic Source: World Health Organization
meter) Global Urban Ambient Air Pollution
Database (updated 2016
Data captured from TripAdvisor as
Threats Share of top |of July 2017 on the top 20
L 20 TripAdvisor | attractions for the destination,
to Historic . . . L .
. attractions analyzed to identify historical sites
culture site L e .
that are (eg, historic buildings, religious
and prevalence L o . .
. historic sites | centers) and indicate potential risk
heritage o . . . .
(%) to spiritual and physical integrity

Source: TripAdvisor.com
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Strategies Measures
- Host more events in less visited parts of the city and in its
Strategy 1 surroundings
- Develop and promote visitor attractions and facilities in less
Promote the visited parts of the city and in its surroundings
dispersal of - Improve capacity of and time spent at attractions
visitors within | - Create joint identity of city and its surroundings
the city and - Implement travel card for unlimited local travel
beyond - Mark entire city as inner—city to stimulate visitation of less visited
parts
Strategy 2 - Promote experiences during off- peak months
- Promote dynamic pricing
Eiroieie - Stimul_ate events in off-peak months _
time-based - Set Umeslots_ fo_r popular attractions and/or events aided by
. real-time monitoring
dlsp'e?sal of - Use new technologies (apps and others) to stimulate dynamic
Visitors time—based dispersal
- Promote new itineraries at the city entry points and through the
Strategy 3 visitor's journey, including at tourist information centres
- Offer combined discounts for new itineraries and attractions
similne oo Produce city guides a_nd books highlighting higlden t_reasures
e - Create dynamic experiences and routes for niche visitors
. ) - Stimulate development of guided tours through less-visited parts
itineraries

and attractions

of the city
- Develop virtual reality applications to famous sites and attractions
to complement onsite visits

- Review opening times of visitor attractions

- Review regulation on access for large groups
attractions

- Review regulation on ftraffic in busy parts of the city

- Ensure visitors use parking facilities at the edge of city

to popular

Strategy 4 - Create specific drop-off zones for coaches in suitable places
- Create pedestrian—only zones
Review and - Review regulation and taxation on new platform tourism services
adapt - Review regulaton and taxaton on hotels and other
regulation accommaodation
- Define the carrying capacity of the city and of critical areas and
attractions etc.
- Consider an operator’s licence system to monitor all operators etc.
- Review regulation on access to certain areas of the city for
tourist related—activities
Strategy 5 - |dentify and target visitor segments with lower impact according
Enhance to the specific city context and objectives
visitors® segme —Target repeat_—yisi_tors _ o
ntation - Discourage visitation of the city of certain visitors segments
Strategy 6 - Increase the level of employment in tourism and strive to create

Ensure local
communities
benefit from

decent jobs

- Promote the positive impacts of tourism, create awareness and
knowledge of the sector amongst local communities

- Engage local communities in the development of new tourism products
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Strategies

Measures

- Conduct an analysis of supply-demand potential of the local
communities and promote their integration in the tourism value chain

tourism - Improve quality of infrastructure and services considering
residents and visitors
- Stimulate development of impoverished neighbourhoods through tourism
- Develop the city to fit with the residents’ needs and desires and
Strategy 7 consider tourists as temporary residents

Create city

experiences

that benefit
both residents

- Develop tourism experiences and products that promote the
engagement of residents and visitors

- Integrate visitor facilities within local festivities and activities

- Create and promote local city ambassadors

- Promote art and culture initiatives such as street art to provide
fresh perspectives on the city and expand visitation to new areas

- Extend opening times of visitor attractions

Strategy 8

Improve city
infrastructure
and facilities

- Create a city-wide plan for a well-balanced, sustainable traffic
management

- Ensure that major routes are suitable for extensive tourism
activity and that secondary routes are available at peak times

- Improve urban cultural infrastructure

- Improve directional signage, interpretation materials and notices

- Make public transport better suited for visitors

- Set up specific transport facilities for visitors during peak periods

- Provide adequate public facilities

- Create safe cycling routes and stimulate bicycle rentals

- Set up specific safe and attractive walking routes

- Ensure that routes are suitable for the physically impaired or
elderly visitors in line with accessible tourism principles

- Safeguard quality of cultural heritage and attractions

- Ensure cleaning regimes fit with tourism facilities and with peak times

- Ensure that a tourism management group (including all
stakeholders) is set up and is regularly convened

Strategy 9 - Organize professional development programmes for partners etc.
. - Organize local discussion platforms for residents
Commumcate - Conduct regular research among residents and other local
with and stakeholders
engage local - Encourage locals to share interesting content about their city on
stakeholders social media
- Communicate with residents about their own behaviour
- Unite disjointed communities
Strategy 10 - Create awareness of tourism impact amongst visitors
Communicate | — Educate visitors on local values, traditions and regulations
with and - Provide adequate information about traffic restrictions, parking

engage visitors

facilities, fees, shuttle bus services, etc.

Strategy 11

Set monitoring
and response
measures

- Monitor key indicators such as seasonal fluctuations in demand,
arrivals and expenditures, patterns of visitation to attractions,
visitor segments, etc.

- Advance the use of big data and new technologies to monitor
and evaluate tourism performance and impact

- Create contingency plans for peak periods and emergency
situations
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